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If you 
missed seeing Schack's 
Holiday Line in Chicago — our 
representatives will bring it to you 
during 
July and August. 

For your own satisfaction, look for 
your Schack representative and 
the most outstanding 
Christmas Presentation 
yet. 


Frank 
Bingham 


—thatks. INCORPORATED 


2516 W. ARMITAGE AVE. 
CHICAGO 47, ILLINOIS 


NEW VACUUM FORMED 






ACTUAL Plastic Dimensional 
SYAD 
4-inch 

ROMAN 


LETTER GOLD OR WHITE 


(Easy to finish and refinish any color) 


WHITE IN STOCK...QUICK SERVICE 


LONG LIFE * NO CHIPPING * EASY TO PAINT 
Smart—Easy to Apply. Durable—Low Cost 


LETTERS AVAILABLE Important for G§ AIL IE 
IN 3 SIZES WHITE GOLD signs. Easy to attach on out- 


No. 1567 2-in. high side of window glass w ith 
Single letters each $ .26~ = .32 decor stik. 
Complete Font 
(230 Units) A 
No. 1554 4-in. high 
Single letter each e. a mp i rp F 
Complete Font F U IR N [ [ UJ i E 
(230 Units) ‘ 
| No. 1568 8-in. high G 
Single letter each ay ; “eT | V— 
| Complete Font CJ | : 
(230 Units) 123.90 me 
Half Font (115 Units) 70.00 S pet owed Konus cee ose 








5 O) () new...modern...all lower case...2 Sizes. 


PLASTIC LETTERS ARE EASY TO USE...WITH DECOR-STIK...Here’s How 


Plastic letters are easy to apply to any surface, 
plastic, wood, concrete, glass, Masonite, card- 
board, plaster or metal, simply by using Decor- 
Stik as shown in drawings. For permanent 
application use easily obtainable household 
cement. 

Take a small quantity of Decor-Stik, about 
size of small marble. Place this in each corner (if VAT 
of the plastic letter and work firmly into place. : a at 
Work plug of Decor-Stik into a point so it will 
have maximum adhering quality to wall. Place | 
letter firmly into position. A few letters such as ) \ “ \ ( C iY 
“M” may need four plugs. Avoid using too PS Bae , 
much Decor-Stik as it will squeeze out past — — 
ibe edges of the letter. | # NO. 1594 NEW MODERN LETTER WHITE GOLD 

For certain types of surface and for greater : 
permanency, it may be found advisable to Y High Single letter each 20 44 
drive a small nail or tack into the mounting | ass Half Font (115 units) $37.50 

ae : . . - - ‘ : . P “ on 

are. see 9 h ad to — out about | Complete Font (230 units) $68.50 

‘7 Ss 0 position with the com- 
pound around head of nail or tack 


No. 1802—DECOR-STIK. 3 Pound Tube NO. 1595 NEW MODERN LETTER WHITE GOLD 





(enough for complete font of letters) $2.25 og High Single letter each 67 79 
Half Font (115 units) $52.75 
Complete Font (230 units) $98.50 





W.L. STENSGAARD AND ASSOCIATES, INC. ~ REE: New &-Page Architectural Decor Folder 


Write today on your letterhead. 
346 N. Justine St., Chicago 7, Ill 
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Editor's Comment . , :, : ; : 
L. S. Ayres: Dual Purpose Displays By Claire Brown 


By Raymond and 
Elizabeth Massey 


Hardware Chain Develops Model Dispiay Program 
By Philip L. Wasson . 


By J. Harvey Aslin 
By Dick Jachim 
By Richard Day 


Summer in New York Display 


Behind the Glass 

Imagination Rules Los Angeles Displays 
Summertime Fashions Prevail in Chicago 
Bank Dramatizes Abstracts Through Display 
Display . . . On and Off the Record 

NADI Newsgram 

Practical Display Suggestions for Every Store 
REVIVING the Lost Art 

Whitney's Centennial 

Mr. Sportswear 


By Gabriel Valenti 
By Jim Kiley 
By Bob Campbell 


By Jack Roland Coggins . 
Los Angeles Welcomes Sales Promotion Center : ' 
Display for the Small Shop By Anne Daniels 
Display Internationale 
Display . . . Here and There . ; : 
By Al Couch 

By Myrtle Stewart 


The Display Parade 

Escalator Installation at Lansburgh's 
Ford Rotunda Exhibit Built by Silvestri 
Reminiscing , : : 
Trade Personalities By Al Couch 
Display Center Holds Open House, Reception 

Display of the Month 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI !, OHIO 


THE COVER 

This captivating carpet display speaks 
so well for itself that there is little left 
to say, except that it is by Harold 
Tanner for South East Furniture Com- 
pany, Salt Lake City, Utah. Can you 
think of a better way to portray the 
“Ultimate in Luxury and Softness''? 


* 
OUR NEXT ISSUE 


Have you ever wondered how a large 
chain of specialty shops operates a 
centralized display program? You'll find 
out from Peck & Peck in the next issue. 
There will be a full report on Market 
Week at Chicago. The display depart- 
ment operation series on Woodward & 
Lothrop, Washington, D. C., will con- 
tinue. Look for it in the mail soon after 
it leaves here on July 20. 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Managing Editor 
Pau! T. Knapp, Associate Editor 
R. James Shriver, Advertising Manager 
Donald L. Kern, Circulation Manager 
John Mendell, Production Manager 


Eastern Office 


Homer Guck, 400 Eighth Ave., New York 
I, N. ¥. Phone OXford 5-3399. 


Western Office 


Joseph Mervish, 6716 Gentry Ave., North 
Hollywood, Calif. Phone TRiangle 7-7556. 


La 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


® 
Member 


MN) 


National 
Association of 
Display Industries 


ABP 


Associated 
Bureau of Business 
Circulation Publications, Inc. 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 
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Without leaving the U.S.A....see 


ristmas in Paris 


latest in the brilliant series 





of D. G. Williams presentations 


See Mary Brosnan and 


Durabelle mannequins 


an All-Star cast modeling clothes 


inspired by the fine French couturiers 


See Maxims 


The Paris Opera 


The Palace of Versailles 


The Dior Boutique 
The Salon of Nina Ricci 
An Outdoor Cafe 


Now at our showroom 


in New York 


DZ CWliavr pure, 


\ 
N 


Chicago too 
oll atare 
NADI Market Week 
beginning Sunday 
June 2\st 
See us 
in the Beverly Room 


ohm molicimaliiiels 





498 Seventh Avenue, New York 18 
Mary Brosnan Mannequins 


Durabelle Plastic Mannequins 
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Were you LUCKY 
Were you THERE? 


_or did you 
un ortunately MISS 
the Chicago N. A. D.L. Show 
and the 
FANTASIA im FASHION 
featuring the mannequins 


of tomorrow TODAY .. 


As el. 


beau monde man nequins 
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"above the world in refinement ‘ 


if you missed this delightful show, why 
not visit our Saint Louis Showroom soon 
for your personal showing of FANTASIA 
IN FASHION with an all-star cast of new 


A STRAL beau monde mannequins? 


Plan a visit today, or write our fashion 
coordinator for photographs of our newest 
ASTRALS. See for yourself why display 
executives everywhere came to see and 


buy ASTRALS in Chicago! 


Created by BEAU MONDE DIVISION American Fixture Inc. Saint Louis, Missouri 





ge 
Zi In a Sign Machine... 
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TYPE CONTROLS RESULTS | 


If you are concerned with the impression being 
created upon your customers and shoppers .. . 

And want top-quality signing for your merchandisé 
presentations . . . Look into the new display types 
that are available for exclusive use in your area. 
Newness is as important in type styling at it is in 
the merchandise you offer. 


and ig Sane 


rAAoe-nans 
Brings new cleanness in lettering with today's 
characteristics. It has the look of freshness and 
newness for fashion promotions . . . Available in 
a range of sizes from one to four inches. 


Trim for day W* 
Romantic for evening? 


ed 
You'll wet them jacket 
on cool evenings, and 
9.95 
without in the suf--- 3 


Feadiont J owstes 1 


Cake yetul Fashums = 


Sponge Parading 


buttons oll colors 2395 


BEAUX-ART 
BON-AIR 


BELLAIRE 


* Write for samples and prices. 


Se te SS. SIGN MACHINES 


The RAS RRA (,, « 4510 N. RAVENSWOOD AVE « CHICAGO 40, ILL. 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS THIRD EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 

help toward steady improvement and perfection in his work. 

Endorsed by the country S$ For the experienced and professional displayman it is rich in 

foremost display directors. display ideas and an invaluable reference work —in fact, a 

display library in itself. Retailers, both large and small, will 

find it a positive guide to good selling displays. The author 

$ draws freely on his wide experience to explain each facet of 
PRICE POSTP AID retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 

. . ' that sell. Display problems and their solutions are explained in 

Immediate Delivery! detail. It gives display a scientific background to make the 
PARTIAL LIST OF CONTENTS medium of display more powerful and effective. Study the 


partial list of contents and you will realize that this is a book 


Training for Display Work Variations on a Basic Idea you MUST have. Its value to you cannot be measured by its 
Recipe for a Displayman The Display Calendar 


Common Errors in Display Layout of Merchandise 


Working Methods Displcy of 19 Different Wares Ord y ( WOW t 
Application of Art in Display Small Windows er our opy © 
Abstract Art in Display The Store Front Se SS SS SSS SSS SSS SSS SSB eee ee ee 


eerste > re ane See ! DISPLAY WORLD, Cincinnati 1, Ohio 


ad ames ) 
se pone a pe atl C0 Please send me postpaid a copy of DYNAMIC DISPLAY, for 
Y which $10.00 is enclosed. 


r Sculpture The Flower in Disp] 
seat wend Color — [] Please send me a copy of DYNAMIC DISPLAY and enter or 
Papier Mache Paints, Binders and Thinners extend my subscription to DISPLAY WORLD for one year, for 
Balance and Symmetry in Display Lettering and Display Signs which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
Line and Form in Display Lighting combination orders except Canada $1.00 additional.) 
Principles of Contrast Animation in Display 
How to Master the Space Problem Figure Draping 
Preparatory Work Display Fixtures 
The Window Plan Economy and Good Housekeeping 
Birth of a Show Window The Workshop 
Display on a Small Budget Windows of the World 
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reasonable cost. 
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IT’S SHEER MAGIC! 


for years Display Directors have said: 
“hide the ROD;-. 
‘hide the ROD. 
‘hide wne ROD/’ 


Slide does it with 


EVERY FLAIR MANIKIN 

s now has the “Ankle-Rod” 

Gone... gone... the feature, because lightweight 

unsightly vertical rod to plastic is the secret of the 
: gaa Flair magic. 

support mannequins. 





In its place Flair ingenuity 
has created the 
*“ANKLE-ROD,” which is 
sheer magic! Presto... 

no rod exposure! 


The “Ankle-Rod” supports 
the entire manikin easily, 
and shoes fit as easy as ever. 








Write for complete illustrated information. 


4s always... fine replacement wigs... with Flair! 

_— 
Pitt _& > 

on 2 ih only 727, ,, 
OX Imagine, NOW 9" °° % ins 
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PLASTIC Mi NIKINS One of the world’s largest 
A manufacturers of plastic manikins. 


15 WEST 18th STREET * NEW YORK 11, NEW YORK 


SULLY, tS? 





Double Blossom 


#602-P Potted 
Geranium 


oa 


TF loul 


IDEAL FOR OUTDOOR DISPLAYS - 
UNAFFECTED BY WEATHER 
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flowers and aquatic plants duplicating nature’s own 


creations in coloring and detail... 
so life-like you have to ‘* te |/ ay 
O 
Touch \ 


()- 
POLYETHYLENE CREATIONS 


Complete line includes exquisite ferns, foliage, 


CDs 6 





+205 California Fern 


#210 Adiantum Fern 
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#150 Tropical Sea Fans 
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#230 Bracken Fern 


#305 5-Branch Fern 





and Distributor 
Inquiries 


Manufacturer 


950 60th STREET 
BROOKLYN 19, NEW YORK 


tes) NC. 
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Invited 


IMPORTER — MANUFACTURER 


DISPLAY WORLD 





INTRODUCING A LONG AWAITED 
SOLUTION TO THE DISPLAY DIRECTORS 


MANNEQUIN REFINISHING PROBLEMS! 


Representative Display Directors throughout the nation 
have enthusiastically acclaimed SARGENT DISPLAY FIN- 
ISH For Mannequins as being the answer to a much- 
needed demand. Their tests prove that The Sargent-Gerke 
Company, manufacturers of paint products for the past 
58 years, have again provided a ‘‘first’’... the first 
Mannequin Finish that produces soft, fast-drying, natural 
FLESH TONES ¥# shades, with a minimum of odor. No more expensive trips 


AUTHENTIC 
MANNEQUIN 


e CHARM j to the factory are necessary to rejuvenate your manne- 


Your Display Director asks you to do both. We will gladly 
supply the name of your nearest source upon request. 


e NATURAL 
e CRUISE DISPLAY MAN 


INSTANT DRYING — | 
SOFT COLORS THAT PRODUCE HR 
a wanere enmeet : DISTRIBUTOR INQUIRIES tNVITED 


events all mSargent-Gerke co 


AEROSOL DIVISION 





QUALITY PAINT PRODUCTS SINCE 1901 
BOX 729, INDIANAPOLIS, VU. S. A. 


JULY, 1959 





ENTER NOW—Don't Miss The 


1959 


DISPLAY WORLD INTERNATIONAL 
DISPLAY CONTEST 


DISPLAY WORLD's big contest for 1959 
got under way January |. Decide now 
to take part. There are 65 merchandise 
and service classifications, and every dis- 
playman is eligible for the plaques and 
medal awards. This Eleventh International 
Display Contest — with 211 awards — will 
continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
dence of their ability. It is our belief that 
this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 


Classifications 


Men's Robes, Pajamas 


Women's Dresses . 
Women's Sportswear . Yard Goods 
en Coats, Suits . Notions 
urs 
Bridal Displays 
Millinery 
Lingerie 
eco a tac ; Jewelry, Watches 
. Women's Hosiery ‘ China, Glassware, 
Bags, Gloves, Accessories Silverware 
. Cosmetics, Perfumes . Toys 
Women's Bathing Suits, . Luggage 
Beach Wear . Sporting Goods 
. Children's and Infants’ 
Wear 
. Teenage Apparel 
Men's Clothing 
Men's Shirts, Neckwear 
Men's Hats 
Men's Shoes 
Men's Underwear 
Men's Bathing Suits 40. Drugs 
Men's Sweaters, Sports- 41. Tobacco, Smoking 
waa Accessories 
Men's Gloves, Toiletries, 42. Groceries 
Accessories 43. Candy, Nuts 


Linens, Bedding 
Furniture 

House Furnishings 
Paints, Wallpaper 


OD ONEM AWN 


ys 


Radio, Television, 


. Office Equipment, 
Supplies 


Stationery 














Musical Instruments 


Phonographs, Records 


39. Books, Greeting Cards, 


Liquor, Bottled Goods 
Hardware 


. Auto Accessories, 


Equipment 


. Auto Showrooms 


Major Appliances 
Minor Appliances 
Florist Displays 
Photographic 
Equipment 


. Optical Goods 
. Travel Displays 


Exhibit Booths 
Floats 

Style Show Settings 
Institutional Displays 


. Storewide Promotions 
. Civic Displays 


Holiday Displays 
Special Event Displays 


. Christmas Displays 
. Christmas Interiors 


National Advertiser's 
Window Display 
National Advertiser's 
Display Unit 


Mail Your Entries to Contest Editor 


Top awards will be beautiful gold, silver and 
bronze plaques, and there will be gold, silver 
and bronze medals presented in each of 65 
classifications covering every type of mer- 
chandise. In addition, a gold medal will be 
awarded each month for the best display 
entered in the contest during that month. 
Thus there will be a total of 211 awards. 


Every displayman, no matter where, is invited 
to participate in this contest. There are no 
strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 
started today . . . and keep them coming. 
The more entries submitted, the better your 
chances for international recognition. 


. Any displayman in the world may enter this contest; 
it is not necessary to be a subscriber to DISPLAY 
WORLD. 

. All entries must be of displays installed during the 
year 1959. 

. Entry is by means of one or more unmounted black- 
and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

. Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 46’. 

. All entries become the property of DISPLAY WORLD. 

. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

. Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the “Display of 
the month”. The contest ends December 31, 1959. 

. The entry judged best in its classification will re- 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great- 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 

. Each photograph entered will be eligible for only 
one classification. 

. Judging for the annual awards will be done by an 
outstanding board of well-known display authorities. 
Their decisions will be final. 

. Judging for the monthly ‘Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

. In case of a tie, duplicate awards will be made. 


DISPLAY WORLD, Cincinnati 1, Ohio 
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Easy way to lovely displays, — extra profits... 


Now, all these advantages with SNO-FLOK: 
*Special formulation combines flock and adhesive for one- 
step spray operation—no glue necessary. 
*Fire retardant. 
*Comes with red, yellow and blue coloring tablets—or you *Complete SNO-FLOK 
can use ordinary flower dye to get any colors you desire. kit includes: spray 
* Applied ] do it. (Flocki b attachment for vacuum cleaner, 
pplied so easily, one person can do it. (Flocking can be bag of SNO-FLOK, plastic jar, 
done anywhere, anytime; nospecial ventilation necessary. ) coloring tablets and instructions. 
*Use on anything—metal, wood, paper, cardboard, glass, *Additional bags of SNO-FLOK 
etc. Stays on indefinitely. Can be removed with water. available. Connect to spray 


attachment with handy clip. 
*Hook up to your vacuum cleaner and spray on SNO-FLOK. a 


SNO-FLOK'S many year-around uses 


retail 


Ba. 


SNO-FLOK dresses up a store window SNO-FLOK provides a fire-retardant SNO-FLOK is a fast, easy and safe way to 
elegantly for fall, winter, spring, sum- method of creating eye-catching in-store decorate a float for the home town parade. 
mer and special occasions. displays. 


Make extra profit—be a SNO-FLOK: distributor! 


FE Write for further information. SNO-FLOK a product of FM Engineering Co. Inc. and General Mills, Inc. 
M5 Sales office: 6501 Cambridge St., Minneapolis 26, Minn. Registered Trademark U.S. patent applied for. 


SULT, 3999 
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USE CELASTIC AND YOU'VE GOT IT MADE! 


NOW! Wasco brings you Celastic that needs no special activator. 


There’s no substitute for genuine Celastic — the original fantastic plastic. No other display material solves so many 
problems so well. Celastic is easy to work with. Just cut it with scissors, dip it in MEK (available locally) and shape 
it. Once dry, you have a permanent hard plastic display that will take practically any finish you desire. Outdoors... 
indoors, use waterproof, weatherproof Celastic during the Christmas rush. Available in three different weights, 
Celastic comes in the efficient 47-inch width to simplify cutting. PHOTO: COURTESY BLISS DISPLAY CORP., LONG ISLAND CITY, N. Y. 


A Gate 


DIVISION OF WASCO CHEMICAL COMPANY 
5 BAY STATE ROAD, CAMBRIDGE 38, MASS. 





EXCLUSIVE DISTRIBUTORS FOR DISPLAY CELASTIC: MAHARAM FABRIC CORPORATION, 130 W. 46TH ST., N. Y. C. (BRANCHES IN CHICAGO AND LOS ANGELES) 


12 DISPLAY WORLD 
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It seems rather incongruous that many displaymen who insist upon 
cleanliness and tidiness in their windows will place in their otherwise 
neat windows showcards and price tickets that bear smears, smudges and 
even fingerprints. 


There is no remedy for some forms of sloppiness other than a 
swift kick or a pink slip. Other forms can often be cured. 


Since this affliction more often attacks machine-lettered cards 
and tickets rather than hand-lettered ones, it is obvious that the 
blame lies with the improper operation of the sign machine, its 
maintenance and state of cleanliness and post-printing handling of the 
Signs. With the state of near perfection reached by most sign machines 
on the market, it is not probable that the equipment can be blamed. 


The best manual of instructions for the use of any sign machine 
is the one prepared by the manufacturer. If you have lost your original 
copy, write for a new one and have all the persons having access to the 
machine study it carefully. These manuals include instructions on 
maintenance of the machine and stress the necessity for keeping ink 
rollers clean and lint-free above all. 


Cleanliness of the machine also means cleanliness of the type 
faces used and the other accessories, cutters, etc. 


From close scrutiny of some of the signs it is evident that the 
wrong kind of ink is being used in many cases, mostly too thick a 
consistency and too slow drying. Again the best instructions are to 
follow the recommendations of the machine manufacturer as to the brand 
that suits your machine best. 


Prior to using the machine set the gauge, if possible, for the 
proper thickness of card stock. Do not force the machine because the 
type will dent the surface of thecard and it is likely that the machine 
will be damaged. 


After printing, allow sufficient drying time in a place that is 
dust free --and that means not near the paint spraying room. Which 
brings to mind that the sign department should be located as far as 
possible from the spraying department for obvious reasons. 


There is no excuse for cards having bent and dog-eared corners, 
gouged surfaces and fingerprints that more than likely happen during 
placement in the windows or interior. Proper storage of reusable signs 


is necessary, too, to avoid these occurances. 


It would behoove the sign machine manufacturers to pay increased 
attention to the instructions given to the operators of the sign 
machines they sell. On-the-job training is still the most effective 
method andit should be given to the operator rather than the display 
director, who in most cases, must pass the instructions on 
second-hand. 


Another way in which the manufacturers can insure that it is not 
the equipment itself to blame is to have their salesmen perform a 
periodic inspection of all machines (Please turn to page 58) 





“Back 6 School PF 














I¥S4 #390 
1446—SELF-STANDING OR WALL GIANT PEN: , . 1393—APPLE VINE: Cloth Leaves—!%2° 
a aueneil $4.90 ea. Apples—52" overall $3.00 ea. 
_ 1447—GIANT PEN AND PENCIL STANDING UNIT: 1392—-APPLE SPRAY: Cloth Leaves— 
‘’ avail $13.50 ea. 114" assorted; Color Apples—30" over- 
_ 1448—SELF-STANDING OR WALL GIANT PENCIL: all BESO eg, 
6' overall $4.90 ea. .1453—5 FT. PENCIL: 3° diameter cov- 
ered with Paper $2.00 ea. 

(Packed 6 to a box—No Less) 
.1454—5 kT. PEN: 3° diameter covered 
with paper $2.00 ea. 

(Packed 6 to a box—No Less) 
1455—SELF-STANDING BOOK FOR 
DISPLAY: 24" overall $5.50 ea. 
. 1391—PLAID CLOTH LEAF SPRAY: 30° 
overall | $7.50 dz. 
No. 1390—PLAID CLOTH LEAF VINE AND 
PINE CONES: 6° overall $2.25 ea. 
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No. 1451—6 FT. HOMOSOTE RULER: with Book, Pen, 


and Indian Boy complete $7.50 ea. 1448 
No. 1452—"SCHOOL DAZE" BLACK BOARD: with 5' 


Pen.and Pencil complete $7.50 ea. No. 1450—6 FT. GIANT PENCIL: with 12"° Styro Apple 


and Apple Sprays $4.80 ea. 


No. 1468—GIANT OPEN BOOK WALL PIECE: 6' Spread 
All Prices Are Net eit Days —2 Styro Children's Heads—loose pages. $12.00 ea. 


SELECT FLOWER AND DISPLAY CO., Inc. s2."32.3°%.1 


New York 1, N. Y. 


See Our Additional Showroom at the Display Center, 400 Eighth Ave. 4. Se 
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Dual Purpose 


By CLAIRE BROWN 


SS: 
isplays 


Window displays at new Indianapolis shop- 


ping center store are viewable from inside 


and out . . . Shops retain individuality 


through unique lighting, fixtures and co- 


ordinated colors 


T THE L. S. Ayres & Company store 
in Glendale Shopping Center, Indianap- 
olis, Ind., window displays are arranged 

to serve a dual The displays are 

backless, and designed so they can be viewed 
both within 


Windows are from 


purpose. 
outside as well as 
full 
maximum of 


by customers 
the store. length, 
Hoor to 
and visibility. 
area is separated from the selling floor only 


ceiling, giving a light 


For the most part, the display 


by panels on the floor or pairs of wood posts - 
in other words, by the barest suggestion of a 
divider. 

The double view of the window displays 1s 
in keeping with the whole design of the store, 
for major emphasis 1s given to display, with 
the general layout geared for impulse buying. 
\ ictor 
the interior of the L. S. 
entire Glendale Shopping Center. 


Associates have designed both 
Ayres store and the 


(sruen 


The exterior of the Ayres building is com- 
posed ot two color masses, one ot red and one 
of light brick. 
side panels that rise from the ground to the 
roof and carry the store’s name in large metal 
The light areas 


The red mass consists of two 


letters close to the roof line. 
have white and light grey bricks laid in mosaic 
pattern, with the area broken by vertical in- 


16 


dentations of one brick length at each of the 
column lines. The columns are covered with 
black polished stone. Entrances are located 
on two levels. 

The illustrated display window adjoins the 
jewelry department and gives an indication 
of the display treatment used, as well as the 
scope of the setting. Beyond the window is 
a glimpse of the shopping mall outside the 
building. Walks are paved and planting areas 
and a pool have raised edges tiled in blue. 
Areas protected by colorful umbrellas are 
provided with seats for the customers’ rest and 
relaxation. 

In the 
intervals for use in the display of accessories. 
and velvet covers on the table 
serve as background for the displayed merchan- 
The window 


window itself, tables are placed at 


(green blue 
floor is covered with 
carpeting that has a black square design. wo 
stainless steel chandeliers, tipped with frosted 
bulbs, descend from the ceiling. 

Throughout the store, each individual shop 
has its own unique lighting, with fixtures co- 
ordinated to the decor of the shop. Every 
shop also has its own unique color combination, 


dise. rey 


a 
=~ 
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with no two shops using the same color scheme. 
The jewelry department adjacent to the illus- 


trated window has a repeat of the stainless steel 
chandeliers and the grey carpeting continues on 
through it, thus tying the window area directly 
with the department beyond it. Direct daylight 
comes through the window into the jewelry 
department. The counters, which stand off the 
floor on white legs, are covered with a silver 
plastic and are trimmed with narrow black- 
painted edging. The upper back wall is covered 
with blue-grey striated paper. Displays are in 
wall cases, in counter tops, as well as on top 
of the counters. 

In the hosiery section, which is also pictured, 
lighting fixtures in the ceiling and those 
fastened to the columns are sparkled with per- 
forations. The columns are painted in a light 
coffee tone. Cream color plastic laminate is 
used for a corner display area. A leg form 
wearing a featured stocking is set on the lam- 
inate shelf in the corner area. Other hosiery 
is dramatically arranged within the counters 
as well as on top of them. 

Behind the hosiery section is the elevator 
wall which is painted blue, with panels between 
the elevators of flattened accordian pleat in 
alternating stripes of grey and off-white. To 
the extreme left of the illustration is the 
glass window wall of the building that serves 
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both to let in daylight and for the dual pur- 
pose displays. A corner of the millinery de- 
partment is visible to the right of the picture 
behind the elevator wall. 

A counter of low stock cases with yellow 
front panels framed in white laminate is backed 
by a wall composed of alternate panels of 
antique and modern mirrors. Wood posts set 
before the mirrors are fitted with keyholes to 
support glass shelves. Millinery displays are 
arranged on the glass shelves. Above the dis- 
plays is a novel brass light fixture which ex- 
tends across the upper section of the wall. 
Stock is carried in the counter cases as well 
as in a room behind the department. The floor 
of the shop is carpeted in green and beige. 
Modern style chairs are upholstered in a warm 
golden tone. 

The Ivy Shop which is pictured is a spacious 
department for coats and dresses. Daylight is 
used as part of the lighting, but in this instance 
a stock case is placed as a backing for the 
window, thus giving more privacy to the de- 
partment. Curtains in front of the windows 
are draped at either side of the case, hanging 
from ceiling to floor. A display platformt 
stands in front of one curtain and a mannequin 
is posed on it wearing a featured costume. 
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Other mannequins are posed casually in the 
spacious floor area. One was placed near the 
farther curtained window, one in front of a 
mirrored column. The back wall dress units 
are trimmed overhead with brown painted metal 
channels that rise from the inset wall to the 
ceiling at the left and from the floor to ceiling 
at the right. Fluorescent strips are hidden by 
horizontal panels of antique mirror on the 
right. Decorative brass chandeliers hang from 
the ceiling. The floor is carpeted in a white- 
pebbled green. 

For the display setting pictured, all floor 
mannequins were wearing red ensembles and 
white gloves. The one on the platform wore 
black shoes. A black and white dog stood at 
her feet. 

A low oak fence separates the shoe depart- 
ment from the rest of the floor. Carpeted 
shelves fastened to the fence have shoes dis- 
played on them in rows. A rear screening 
for the department is finished in strips of 
matching oak. The wall is covered in a green 
plastic with a woven weave effect. The floor 
is carpeted in green and the chairs are up- 


—All photos courtesy Retail Reporting Bureau, 
New York City— 
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holstered in green floral pattern. Hanging 
lights in different sizes suspended at different 
heights add interest to the overall decor. 

Shoes are displayed in shadow boxes hung 
to the fence-like rear wall and in wall cases 
behind a glass-fronted counter along the left 
wall as well as on the shelves around the low 
front fence. In addition there are two floor 
displayers, one at each side of the department 
flanking the row of chairs. 

The sportswear department has a subdued 
rustic setting. The rear walls are covered 
with limed green vertical planking. The fluo- 
rescent light strip that runs around the upper 
perimeter of the wall is covered with panels 
of white on which are colorful marine life 
designs in blue, green and black. Simulated 
antique coach lanterns are used for the chan- 
delier that hangs from the ceiling center. Floor 
racks are framed with black painted metal 
channels with narrow natural wood end strips. 
Wood framed panels at each side of the de- 
partment serve as background for displays. 
Mannequins are posed on low platforms be- 
fore the wood panels. The colorful sportswear 
itself completes the display. 

The Meridian Shop featuring coats and suits 

[Please turn to page 66] 
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Atlantic City-type boardwalk invites customers into Oppenheim 


Collins . . . Franklin Simon expresses Americana feeling . . . Fringed 


sailcloth awnings complement Lord & Taylor merchandise . . . 


Callahan celebrates anniversary with elegant French settings 


offered 
solutions 
activities : 
attired so- 
journs to tar away places or staying home 


ANHATTAN displaymen 
New Yorkers two happy 
to planning summertime 


going on carefree, fashionably 
life through cool, comfortable, in- 
formal living. 


Oppenheim Collins is fast 


to enjoy 


becoming the 
store to watch, a tact due in large measure 
to the reappearance on the Manhattan scene 
of Julian Trivers, until recently vice-presi- 


dent of Davison’s, the Macy store in At- 
lanta. The window seen here 1s an excerpt 
from a storewide promotion that offered a 
variety of pointers on the fine art of keying 
in display with the store’s overall merchan- 
dising concept. 

Display Director Edward Cranston invited 
customers to “Follow the boardwalk into 
summer” — an Atlantic City-style board- 
walk that ran from the end windows to just 
inside the main entrance. Once inside, a 


At Home...Or Away... 
Summer in New York Display 


sea gull holding two ribbons in its beak 
perched on top of a sign reading “Follow 
the blue ribbons ... for high flying fashions 
throughout the store!” More sea gulls, 
flying at intervals with banners in their 
beaks, led to the recently installed escala- 
tor, which Oppenheim Collins naturally 
wanted its customers to use instead of the 
elevators. En route, the customers passed 
a number of in-store displays built around 
the new “boating look” aproach to sports- 
wear that was at the heart of the entire pro- 
motion. Ultimate destination: the Sun ’n’ 
Surf Shop on the fourth floor. 


Outside the store, beneath a 16-foot ship’s 
mast, imaginatively constructed boats on 
wheels (one of which is seen here), bath 
houses and, for evening scenes, lamp posts 
were the featured props in a series of “be 
beautiful by the sea” displays. These were 


made of unfinished board on which paint 
had been rubbed to give the appearance of 
driftwood. The sky was a sea blue with a 
suggestion of white clouds. Seashells were 
scattered on the sandcovered floor. Not to 
miss a trick, the life preservers on the 
boardwalk were lettered “O. C. Sun ’n’ Surf.” 


At Henri Bendel, Display Director Lau- 
rence Bartscher scheduled a repeat per- 
formance for a “simple little linen dress we 
believe in” — a basic number that repre- 
sents simplicity at its best and, at $0, is 
relatively inexpensive by the store’s stand- 
ards. Nine identically posed Bartscher-de- 
signed mannequins were used to “Say it in 
another color — this linen dress worth re- 
peating.” The five seen here, beginning 
at the left, were in beige, periwinkle blue, 
red, pink and lavender. The sweaters were 
white orlon bound in matching colors; the 
shoes were dyed to match the dresses. <Ac- 
were uniform: a double strand 
of pearls and pearl earrings. For contrast, 
the floor and backdrop were black. 


cessories 
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By 
RAYMOND and ELIZABETH 
MASSEY 


The torward-ceiling lighting included one 
300-watt spot with a pale pink filter (at the 
extreme right) and six 200-watt spots with, 
from the left, blue, white, dark pink, pink, 
blue and pale pink filters. 

Each mannequin’s facial tone and make- 
up were very pale, which, like the use of 
wiring and filters, is de rigeur when Lau- 
rence Bartscher is directing display. 

The Franklin Simon window seen here 
was the third in a five-week series which 
John Liles, display director, described as the 
“longest series of promotional windows in 
the store’s history.” Town and mother-and- 
daughter themes had preceded; travel and 
sportswear displays were to follow. 

To achieve continuity, the four Fifth ave- 
nue windows used throughout the series 
were framed with identical top and side pan- 
els which are not visible in the photo seen 
here. The panels were Early American in 
design and featured familiar Americana mo- 
tifs in red, gold, brown and white, e.g., an 
arc of 13 gold stars over an American eagle 
clutching a red banner in its claws. They 
were constructed of plywood that had been 
sandblasted to give a raised grain effect, then 
rubbed with blue paint. 

Copy on the plywood placard to the left 
read: “At ease, America! Follow our blue- 
print for family fun in denims just born for 
country living.” In the other three win- 
dows, attention was directed to “glade greens 
that blend beautifully with the countryside,” 
“light and bright separates” and “carefree 
mix mates.” 

The Americana feeling was further accen- 
tuated by the various combinations of red, 
white and blue in the mannequins’ clothing. 
The blueprint mentioned in the copy had 
its counterpart in the display, as did the 
props expected at a building site: the frame 
of a house, a ladder, nail kegs, a saw and a 
hammer. The floor was covered with saw- 
dust. The dusty blue background was 
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made of seamless paper. Lighting consisted 
of six 500-watt spots with medium-pink and 
medium-blue filters and four 150-watt un- 
filtered spots. 

At Lord & Taylor, Display Director Paul 
Vogler set the scene for four groups of 
casual clothes — “silks and cashmeres and 
cottons” in black and white, gold, turquoise 
and lilac. Continuity in the four Fifth 
avenue windows was achieved through the 

[Please turn to page 60] 


—At top left, by Henry Callahan, Saks Fifth 
Avenue . . . Top right, by Sidney Shneer, |. 
Miller . . . Right center, by Paul Vogler, Lord 
& Taylor Bottom right, by John Liles, 
Franklin Left 
center, by Laurence Bartscher, Henri Bendel 
. . « Bottom left, by John Foley, Macy's 


Bottom right, by Edward Cranston, Oppen- 


Simon . Opposite page: 


heim-Collins . . . Photos courtesy Virginia Roehl 
Studios, New York City— 
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—Above display won the gold medal in the hardware category of the 

1958 International Display Contest Materials, such as paneling, 

ceiling tile drawn from store's own stock .. . “Plywall' national advertiser's 

display unit incorporated ... DO IT YOURSELF letters cut from compo- 
sition board with Cutawl— 


Display department draws materials directly 
from stock and creates unique props in hard- 
ware store's own carpenter and paint shop... 
Windows planned and constructed at main 
store for use by branches . . . Introduces new 
building materials to public through window 
examples . . . Sign stencils filed for future use 


KOGRAPHICALLY, Stebbins - Anderson's seven hardware 
(5 stores torm a horseshoe around Baltimore County, with one 

in Baltimore proper. The city has moved out to our old 
locations. Three ot our older locations have display windows. The 
four newer locations in shopping centers have open type fronts. 

Our main store in Towson is sub-divided into departments, 
typical of any large mercantile store, with eight display windows. 
ur branches with less floor space are unable to arrange in this 
manner, creating a major problem in function, as well as appear- 
ance. Merchandise 
seasonal items. 


displayed must be changed often to include 


Planning Displays, Promotions 


Where possible we use national advertisers’ promotional kits 
and properties. Our display schedule is arranged to tie in with 
We stress uniformity and characterized style of 
posters and props. 


our advertising. 


Live demonstrations and interior set-ups have 
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—A mock camera dramatizes this building materials display as the sign 
reads "Make Your Floor a Focal Point’ . . . Instructions on how to lay 
the flagstone are at the front of the window to attract interested viewers— 
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ardware Chain 
evelops Model 
isplay Program 


By PHILIP L. WASSON 
Display Director, Stebbins-Anderson, Towson, Maryland 


proved more effective in our stores, some of which have very little 
pedestrian trafhc past the windows. 

Included in our schedule is an annual “Garden Show” which 
involves converting a complete parking lot into an atmosphere of 
“County Fair,” with 33 various manufacturers demonstrating their 
products. Our display department has designed TV backgrounds, 
booths for the Boat Show, Do-It-Yourself Show and Home Show. 

In Towson’s Fourth of July Parade, in which we include a 
float, Stebbins sponsors a Bike Rodeo for children. At present, we 
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—The Line Up draws attention to the fact that Stebbins-Anderson ‘'Car- 

ries Over 50,000 Items. Can You Identify These?" Placed against the 

wall are various hardware items and tools, some pasted on ‘'Reward" 

signs . . . Cutout figures, the identifying public, have their backs to the 

window . . . This display won the top award in the hardware category 
of the 1957 International Display Contest— 


ire preparing our annual “Dr. Scott Garden Show,” to which the 
public is invited to bring garden soil samples for free analysis and 
recommendations by Scott garden experts. Our preparations 1n- 
clude a 24 foot billboard, 4 foot cutout plywood silhouettes of Dr. 
Scott and satchels lettered with “Dr. Scott,” which are placed on 
roof tops of the store and strategic spots around the parking lot in 
which the show is held. At last year’s show we featured a “Peat 
Moss Special” and sold a carload on cash and carry basis. 


—The nativity scene below, created mostly of Styrofoam, contains figures 
which are used similarly each Christmas season— 
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—In the display above, blocks of insulating material are shaped into 

an Eskimo's igloo on one side and rockwool insulation forms the base 

of an island that supports a fabricated toaster . . . Both groupings are 
suspended at eye-level in the window— 


Display Personnel 

Our staff is made up of two full time employes. I studied 
advertising design at the Maryland Institute of Arts and pattern 
making at Baltimore Vocational. I am a graduate of City College, 
attended Baltimore university and am now enrolled in an advertising 
course at the latter. I have been in display over 11 years, formerly 
with Hochschild Kohn & Co. of Baltimore and am a member of 
saltimore Display Guild. 

Vincent Del Gavio, a recent graduate of Towson high school, 
who received art background there, is our newest member. Vincent 
is responsible for branch store coverage under my over-all direc- 
tion. Our staff is selected from local schools, one of which has a 
complete course in display. Their students are proving an asset 
in the field. 

The Display Department 

Our display department is located in our main Towson store, 
with modern studio and equipment. We have access to a complete 
carpenter shop located in our mill just across the street from our 
main store. Our company garage spray paint shop affords us the 
facilities for painting large props. We draw most of our materials 
directly from stock. I might add, this is indeed one of the many 
compensations of working in this type of retail. We are fortunate 
also in being able to operate with a maximum of freedom in plan- 
ning and composition. Because of our many duties and large terri- 
tory, we are not physically able to make window changes as often 
as we would like. Our basic plans and windows are originally set 
up in our main store and turned out on a production basis for the 
branches. This includes posters and props alike. A section of one 
of our warehouses is devoted to our use for storing our props. We 
pride ourselves on getting the most out of our units by constant 
rotation between stores. Our props, most of which are designed 
and constructed by ourselves, are made with the idea of attractive- 
ness, portability and ease for storage. We try to utilize new 
materials as a means of introducing them to the public. 





—A tongue-in-cheek Father's Day window is that above which invites Father 
to take his choice of the beauties parading before him as judge of a 
beauty contest... Really, Mr. Wasson wants Dad to let Mom know what 
he wants from the assortment of tools, picnic supplies and sporting acces- 
sories so that she can pass the word to the youngsters — or take the hint— 
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—The photo below shows the entrance to Toyland .. . Decorative 


num foil backs the cutout letters . . . Santa's throne appears in the 
background— 
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Sign, Poster Production 

Our rather unique and inexpensive large sign and poster pro 
duction is attained by utilizing the Cutawl as a stencil-cutter, after 
which we are able to spray dozens of multi-color signs on any type 
of surface we desire, in a minimum of time. Small signs are turned 
out 1n production on our standard sign machine. Over the years, 
we have accumulated about a hundred stencils, many of which are 
used again in whole or part, which is a great time saver. Our per- 
manent signs are usually done with cutout letters, again using 
the Cutawl. 

We are responsible also for many signs in our warehouses, 
lumber yards, mill and garage, where a fleet of 38 trucks are 
housed. 

Stebbins-Anderson stocks a variety of 25,000 various items. It 
is a fascinating store in which to shop. You can hear this expres- 
sion voiced many times by our customers while passing through the 
store. The atmosphere is quite wholesome and the appearance, 
while not elegant, is attractive and colorful. You can obtain sup 
plies in this store to build and equip a home from scratch to finish, 
including many furnishings. 

Our retail departments include the following: lumber and mill 
work, building and plumbing supplies, hardware and paint, houss 
wares, garden supplies, mowers and tractors — with sales and 
service departments, oil and heating departments, including fur 
naces and air-conditioning, sporting goods, toys, unfinished furni- 
ture and pet supplies. 


—With the rotating blades of the windmill to attract initial attention te 

the Holland tulip bulb display below, the theme carries through with a 

small Dutch boy riding the cutout waves in his sailboat; another boy 

sitting on a dock holding a net, and a little Dutch girl beside the wind- 

mill... A painted rural scene fills the background .. . The only copy in 
the window is painted on boxes stacked on the dock— 
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Your Most Treasured 


Wish: Geni is sketched on 
wall in bright colors. The right 
arm of Geni is cut out of board 
(see accompanying sketch), and 
joined at elbow of wall drawing. 
The arm then protrudes and holds 
garment at approximately one- 
half way in window. Spun glass 
comes from real ‘magic’ lamp 


suspended on angle and forms 


The Golden Harvest: Fal atmosphere using wagon wheel, up- 
right log, barrel, wheat sprays, etc. A bright yellow flooring with golden 
wheat sprays and corn sprayed a gold color. Black copy on a cross piece 
of flat wood. A camel colored topcoat draped on the half fold. High beige 
suit and dress shirt draped from barrel. More furnishings to correspond would 


be advantageous. 


“ WERE ..Ow 
/ MASTER... 
: YOUR MOST 


“\ TREASURED WISH 


G 
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and covers Geni's legs up to about the thigh. Copy 


is put on cartoon type balloon suspended as if 


Geni is talking. Use bright colored light to cre- 


ate fantasy effect. 


















Apple Red: An ideal set- 
up for a fall sportswear display — 
apple barrels with garments pro- 
truding, etc. Pitch forks add effect 
and give another prop for more 
merchandise. Apples and goods 
can spill out of upset barrel. Cider 
jug continues theme with neckwear 
of a sporty vein coming out. Use 
rustic, fall type floor and back- 
ground where possible. Copy is 


right on barrel in obvious spot. 











Burgundy & Black: This thought is excellent for 
a color promotion. It is not imperative to stick with ''bur- 
gundy," as other shades could be adapted. A round wood- 
en platform with a white tablecloth carries the goods. 
Street lamp with bulb that lights has "Burgundy & Black" 
sign. Small table is suspended on an angle with thin 
cat gut. Burgundy wine bottles and grapes are props. 
Copy is on “Menu.” 


Imagination 


By DICK JACHIM 


Summer promotions encompass variety of themes 


played on taut strings of originality . . . Brides 


get share of attention . .. May Co.-LA continues 
window glass designs with backyard diagram 
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TRETCHING into the full swing of 
summer, the Angeles stores ran 
wild with imagination in presenting the 
various promotions that encompass the needs 
of the populace for this period. 

The popular costume, the bridal gown, 
received proper recognition at Ohrbach’s- 
Wilshire and May Co.-Crenshaw in a series 
of windows. Coincidentally, both Bill 
Meissner, display director of Ohrbach’s, and 
Don Pape, display manager of May Co., 


Los 


are vacationing out of the country after 
putting in these windows. Mr. and Mrs. 
Meissner are on an _ extensive tour of 


Europe and the Near East and Mr. Pape is 
visiting friends and relatives in Scotland, 
his home. 

The spirit of tranquility in the atmosphere 
and serene beauty in the bride adorned the 
Ohrbach’s windows. Mr. Meissner accom- 
plished this by suspending white bird-cages 
overhead at intervals with white doves soar- 
ing through the air. Transition netting in 
aqua, green and white colors swagged in the 
background also added a touch of delicate 
softness. Bridesmaids in pastel colors ac- 
cented the elegant traditional white bridal 
gown that reflected a degree of innocent 
purity in the bride. White wood roses and 
adeatum fern, in natural preserved condi- 
tion, added reality to the scene as did the 
flower petals on the floor. 

“Majestic” could well describe the type of 
elegance and beauty found in the May Co.- 
Crenshaw windows by the regally rich decor 
used. The background was a profusion of 
white taffeta Austrian drape with the win- 
dow framed with gold filigree, and a formal 
gold and white chandelier centered the 
scenes. They were trimmed with pink flow- 
ers and a white cherub. 

The bridal gown, though very elegant in 
simple design, lent a severe, sophisticated 
dignity to the bride. She was properly 
complemented by a bridesmaid in a pink 
gown, red hat and bouquet. 

Swimwear inspired Barri Snider, display 
manager, May Co.-Wilshire, to use a large 
fish-net in catching the shoppers’ attention 
to the new fashions. A white net 
pended in air humorously displayed the sat- 
isfying catch, which was a mannequin alur- 
ingly costumed in an olive green swim suit 
and turban. On the floor to the right set 
an accessory grouping consisting of a hat, 
soap and lotion also in the same color, and 
olive green lights washed the walls, too. 

The clever caption on the white reader on 
the floor, in olive green lettering, of course, 
read, “The big catch of the season.” 

A very unusual petticoat promotion at- 


Sus- 


—At top, by Philip Ensminger, Bullock's- 
Wilshire . . . Center, by Bill Meissner, Ohr- 
bach's-Wilshire . . . Bottom, by Art Alvarado, 
Saks Fifth Avenue . . . Opposite Page: First 
row, top, by Barri Snider, May Co.-Wilshire; 
Center, by Don Pape, May Co.-Crenshaw; Bot- 
tom, by Ed Mitchell, Ohrbach's-Downtown .. . 
Second row, top, by Stanley Thompson, May 
Co.-Los Angeles; Center, by Lee Domez, Rob- 
inson-Beverly Hills; Bottom, by Lee Platt, Rob- 
inson-Downtown— 
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Rules Los Angeles Displays 





season, on the wall. 
in the same shades as the merchandise, 
in deep pink tones with white accents, were 
placed on the coffee table with tea settings 
A mannequin, beautifully attired, sat leisure- 
ly on the decorative bench enjoying her cup 
of tea, and a black and white reader simply 
stated, “Dressy Separates.” 


Fresh potted azaleas 


Ohrbach’s-Downtown lent a Paris motif 
to a dress promotion. Ed Mitchell, display 
manager, covered the back wall with char- 
treuse wallpaper depicting scenes of Paris 
in black and white. To the left he created 
a replica of the Eiffel Tower out of composi- 
tion board and electrified it with clear twin- 
kle lights. The mannequins, usually three 
to a window, chicly dressed and accessor- 
ized were then placed in the foreground. A 
clever black and white reader centering the 
read, “Buying at Ohrbach’s is even 
more exciting than going to Paris and much 
more economical.” 


scene 


| Please turn to page 51] 





tracted attention to the windows at Robin- 
son-Los Angeles where Lee Platt is the dis- 
play director. A conglomeration of action 
was created by grouping unpainted ballroom 
chairs in awry positions, placing a seated 
and a reclining mannequin on the top most 
and carelessly strewing petticoats 
over the chairs and on the floor among wood 
shavings. The dramatic * this 


ones, 


starkness of 
scene was further enhanced by dressing the 


mannequins solely with petticoats. Even 
one was clutched in place of a bra. The 
impact left no doubt that petticoats were 


promoted. Merchandise was in tones of pur- 
ple and violet, and their flaired elegance was 
appropriately captioned on the reader, which 
read, “So Delicious!” 

A formal garden feeling greeted the shop- 
pers from the windows of Bullock’s-Wilshire 
in the promotion of separates. 
Philip Ensminger, display director, used 
cast wrought iron furniture in white as well 
as a plaque, which designated the summer 


dressy 





25 





VERYTHING from Mother’s Day to 
3 graduation was included in recent Chi- 

cago display themes. In between were 
the casuals — the travel-lights, the wash- 
and-wears, and boating, picnicking and golf- 
ing togs. 

Miss Virginia Paxson and her window 
display staff at Marshall Field created an 
eye-catching display using mannequins 
astride life-size blow-ups of horses. Two 
horses were used in each half of the corner 
window shown here. Light gray panels 
with a dark gray stripe running vertically 
through them divided the two halves. Mount- 
ed on the panel were woven baskets filled 
with natural weeds and ferns. The floor 
was covered with gravel in two shades of 
gray, the lighter gray forming a bridle path 
that bisected the window. Each display 
was crowned by a lighted crystal chandelier. 
A third chandelier hung between the two dis- 
plays. 

The display featured full-skirted after-five 
dresses of yellow organza. The spirited 
horses, the cool clean colors and the pert 
party organza dazzlers attracted much atten- 
tion. 

At Field’s Randolph-State corner window 
Miss Paxson used an easy-to-make but very 
effective ranch setting, not illustrated. Old 
boards and barbed wire made the fence and 
branding irons on it look like a ranch fence. 
Beige gravel on the floor was spotted with 
tumbleweeds to further the ranch effect. 

e . Here and there white cattle skulls and bones 
S U Mm an e rtl mM e Fa Sg IO N S lying about accented the brightly colored 
calico on the mannequins. “Out Where the 
Fun Begins,” read the sign in raised block 
° ° a letters on real chamois. 
reva | | NM | C ra O Miss Paxson used a series of traffic-stop- 
per windows, not illustrated, with traffic 
lights and mannequins walking dachshunds. 
By RICHARD DAY —— and blue casual clothes were fea- 

Joe Kreis, display director of Saks Fifth 

Avenue, used a series of windows entitled 


' . . . “It’s Fun to Explore Your ‘Magic Circle’— 
Mother's Day gifts and gothic arches combined by Veni-Coo Mies ew Sa Se Cee 


Gilmore's . . . Carson's visits "The 19th Hole"... Two ciscular maps of the Caicagoland eres, 
one a bit larger than the other, were fas- 


tened to a panel at the rear with the signs 
lettered around them. Lake Michigan and 
major routes were shown on the maps in- 
cluding the major cities within a radius of 
about 75 miles. Oil company road maps 
were held by each of two mannequins stand- 
ing in front of the panels. 

This series of displays tied in neatly with 
a Charm magazine promotion of Cohama’s 
Travel Fabric. The window illustrated fea- 
tured women’s cool blue and white suits. 
The mannequins stood before a white moire 
panel. 

Not illustrated was a window featuring 
cotton dresses against a _ limed-oak-finish 
Masonite panel, a mixed suit and shorts dis- 
play against white moire and a children’s 
fashion window also against the paneling. 

Mr. Kreis used colored spot lighting to 
lift his blue-and-white theme to added 
heights. Pink spots focused on one side of 
each mannequin’s face and blue spots aug- 
mented by a yellow spotlight showed on the 
other. 

Ted Lees, Gilmore’s display director, co- 
ordinated purses, gloves and shoes in a 
Mother’s Day display. He displayed the 
merchandise in a dozen gothic-arched win- 


Garden tool mobile highlights Lytton's display . . . 


"Magic Circle" ties in with Saks' travelwear promotion 


see 


pete 
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dows of a white wooden architectural facade. 
Three tiers of four windows each made 
pigeon holes for displaying merchandise. In 
keeping with the classic effect of the win- 
dow, Mr. Lees placed an antiqued plaster-of- 
Paris urn at one side of the facade. It was 
used as a container for ferns and artificial 
“flowers” that had green dowels for stems 
tipped by white gloves for the blooms. A 
white china cat was used at the left. Other 
merchandise was displayed on the floor. 


Harry Jupp, display director at Stevens’, 
got into the summer display scene with a 
splash via his swimsuit promotion. A large 
fishermen’s net with cork floats was draped 
behind the mannequins as a_ background. 
Various seashore props such as starfish, sea 
shells, pebbles, etc., were placed on the floor. 
Foil and plastic fish were suspended by wires 
from the ceiling. Some of them appeared 
to be caught in the net. On display were 
swimsuits with towels, robes, beach coats, 
beach bags, sandals and beach hats used as 
props. 

Mr. Jupp also used a display, not illus- 
trated, in Steven’s off-street alcove featur- 
ing women’s spring coats that was tied in 
with a store-wide Mother’s Day promotion. 
Three coats, all in black and black and white 
tweed, were on display in front of a ceiling- 
high gridwork panel made of wooden strips. 
The grid was hung with sprays of artificial 
carnations. Scarves, gloves, jewelry and 
purses were suggested as suitable Mother’s 
Day gifts by similar merchandise hanging 
from the panel. Two pots of artificial car- 
nations on the floor furthered the Mother’s 
Day theme. 


G. C. Bowen, display director of Lytton’s, 
used a series of windows with a striking 
garden mobile as his background design. 
Hanging from the ceiling behind the man- 
nequins, the mobile was built around a gar- 








—Top left, by Carl James, Mandel Bros... . 
Top right, by Virginia Paxson, Marshall Field 
. . « Bottom left, by Harry Jupp, Stevens’... 
Bottom right, by Jack Boghosse, Galdblatt 
Bros. . . . Opposite page: Top left, by Ted 
Lees, Gilmore's . . . Top right, by G. C. Bowen, 
Lytton's . . . Center, left, by Joe Kreis, Saks 
Fifth Avenue . . . Center, right, also by G. C. 
Bowen ... Bottom of page, by Clement Brad- 
ley and Dick Minto, Carson's— 


den rake. Large and small paper flowers 
and garden tools dangled about the rake’s 
handle. Small bright paper butterflies were 
suspended among the flowers. 


In keeping with the garden theme, Mr. 
Bowen used spring green floor and wall col- 
orings. The fashions were in shades of 
brown. The mannequins displayed skirts, 
blouses and chemisette accessorized in beige. 
Additional separates and accessories were 
displayed in front of the window. Although 
gardening is strenuous work, the casual at- 
titude of the mannequins was more in keep- 
ing with the sign which read, “Lazy-time 
Separates Inseparable in Shades of 
Brown.” 


Mr. Bowen and Lytton’s window display 
manager, Bob Busse, promoted graduation 
dresses in a series of displays. The dresses 
were displayed on sweet girl mannequins, 
two to a window. Between them was a 
posterboard cut out caricature of a profes- 
sor standing at a lectern handing out di- 
plomas. The mannequins looked as though 
they were about to receive theirs. Flanking 
the professor were two classic columns sus- 
pended from the ceiling. The top and base 
of each column were white posterboard cut 
outs. The fluted columns were white satin 
ribbon lighted to cast a shadow of the col- 
umns on the back wall. A potted palm lent 
a further touch of ceremonial dignity. Ac- 
cessories and frills dear to a young girl’s 


heart were displayed on a shelf at the front 
of the window. 

Mr. Bowen used a series, not illustrated, 
titled, “Remember Mother,” in which oval- 
framed letters hung from wide ribbons dan- 
gling across the background. The letters 
spelled out “Mother.” In the center was a 
larger white oval frame containing a 
Motherly silhouette decked with carnations. 
Single carnations were placed below each 
letter in the separate ovals. Mannequins 
stood in front of the hanging ovals. Ac- 
cessories were displayed on the mannequins, 
on a white metal table and across the front 
of the window. 


Carl James, Mandel’s display director, 
used a series of “Fashion Salutes the Ameri- 
can Career Girl” displays, a tie-in with 


Memorial Day. Red, white and blue career 
girl fashions were displayed on three man- 
nequins in each window. The mannequins 
stood on a red, white and blue tiled floor in 
front of a red, white and blue panel hanging 
from the ceiling at the rear of the display. 
The panel was made of narrow painted slats 
with one wide portion serving as a sign. 
A gold eagle crest at the left of the lettering 
gave a patriotic flavor to the series. This 
was echoed by a miniature cannon on a 
pedestal in front. 

Another window, not illustrated, continued 
the patriotic theme by featuring poppy red 
for Veteran's Poppy Day. 

Clement Bradley, Carson’s display direc- 
tor, created a simple but very classy series 
of “Let’s” displays featuring men’s and 
women’s fashions together. Titles of win- 
dows in the series were: “Let’s Go to a 
Country Club,” “Let’s Go to a Picnic,” 
“Let’s Go Boating,” “Let’s Go to the Beach” 
and “Let’s Stay in Our Own Back Yard.” 

Each window contained its own atmos- 
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Bank Dramatizes Abstracts 


First National Bank of St. Louis turns savings, debts, interest iNDOW and interior displays of 
First National Bank in St. Louis re- 


fiect the modern atmosphere and 
decor of the bank itself. One of the larg- 
est banks in St. Louis, First National re- 
cently completed a remodeling program that 
ry has made it one ot the most modern bank- 
and copy .. . Banks collaborate on exhibit ing institutions in the country. 

The bank occupies nearly a full city block 
and has excellent facilities for displays. Five 
windows on three sides are available. One 

FIRST NATIONAL BANK iw ST.LOUIS street features two adjoining windows, each 
8% feet long, which can be used as one unit 
for special displays. Another street has 
another window 8% fteet long, and on the 
third side there is a 7 foot window and 
a small display case. With the exception of 
the small case, the windows are 2/7 inches 
deep and 40 inches high. 


into objects in order to sell services to public . . . Personal 


quality promotes association of passerby with illustrations 


Displays are rotated in the windows and 
are changed on the average of once a month. 

The displays must, of necessity, be eye- 
catching to the general public and convey 
a message that can be read and understood 
quickly. The bank generally uses the dis- 
plays to promote its savings, installment 
loans, Travelers’ Cheques and sate deposit 
departments. 

Windows also afford an opportunity to ex- 
hibit the bank’s year-end figures. Passersby 
are invited to call at the information desks 
for copies of the annual report which is dis- 
played prominently in the window. This 
brings the customer into the bank, which, 
of course, is the result desired. 








In keeping with the bank’s civic activities, 
the windows are devoted periodically to 
various other subjects: the United Fund, the 
Red Cross Blood Bank, the St. Louis Car- 


—Top photo, Automobile names and trade- 
marks attract viewers to display advertising 
the Installment Loan Department of First Na- 
tional Bank, St. Lovis ... Photo directly above FiiRainarEUay 
dramatizes slogan, “When it comes to making ’ c 
your savings grow . . . First National has a | 
green thumb!" A money tree and cutout hand 
with green thumb are the main performers... 
At right, Edward Lamprich, in foreground, 
collaborates with W. A. Stewart, free lance 
designer, and Frank Faquin, Boatmen's Bank 
display manager, during construction of the 
"Modern Banking” exhibit, joint effort of St. 
Louis banks at the city's Modern Living Show 
At top, opposite page, "Rolling Dollars 
gather no interest" says the sign as the large 
silver dollars actually simulate rolling ... A 
civic window praising the city’s major laague 
baseball team is below the “dollars” window 
and shows photos of the team's stars as well 
as urging support of the Cardinals . . . At 
bottom, opposite page, is the entrance to the 
bank's foreign department with its posts deco- 
rated with travel posters in true European 
style— 


~ 
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Through Display 


dinal baseball team, St. Louis 
Opera, Social Security benefits 
public service themes. 


Municipal 
and other 


Displays are conceived and prepared un- 
der the direction of C. Arthur Hemmunger, 
vice-president and public relations director. 
The rough subject idea and copy are turned 
over to an artist prepares a 
hensive full-color scale drawing of the dis- 
play. 

When the drawing is approved, it 1s 
turned over to Edward H. Lamprich, display 
director, for construction. In his studio on 
the eighth floor of the bank, he has excellent 
facilities — daylight on three sides, three 
large worktables, power tools, lumber, dis- 
play boards, paints, and 2,700 square feet of 
working space. The department is isolated 
from bank traffic. 


who compre- 


In 1956 and 1957, the bank won gold and 
silver medals in its category in DISPLAY 
WORLD’s International Display Contest. 
In addition, it won a special prize last year 
in the American Express Travelers’ Cheques 
display contest. 
displays 1s 
requires a 
savings, 
must be 
order to 


Creating the ideas for the 
sometimes difficult, because it 
dramatization of abstracts 
debts, interest, etc. The abstracts 
converted into actual objects in 
make the displays effective. 

Most of the displays have a_ personal 
quality about them — the passerby imme- 
diately associates himself with the illustra- 
tion and copy. For example, a recent in- 
stallment loan debt consolidation display 
featured a man and wite up to their knees 
in bills — the bills being of large dimensions 
to catch the public eye immediately. Those 





'7aF 


JULY, 


looking at the display could easily put them- 
selves in the picture. Also, the words “you” 
and “we” are featured prominently in most 
displays. 

Most of the displays are immobile, but 
there are moving One 


sometimes parts. 


moving display, shown here, with the theme 
silver 


of savings accounts showed moving 


carried the 


"Re sling 


dollars and headline, 











The display 


Dollars Gather No Interest.” 
aroused much interest and was subsequently 
borrowed by a large St. Louis corporation 
for use at its offices. 

All of the windows are 
lights, and sometimes the 


with 
them 


equipped 
displays 

selves feature lighting of shadow boxes and 
other special illumination devices. 

First National is flattered when companies 
and groups request permission to borrow its 
displays, which happens trequently. The 
bank now plans to include its display depart- 
ment among stops made by visiting bankers. 

Three or four times each year, Mr. Lamp 
rich is called on to erect special interior 
displays in the Foreign Department, tor the 
Janking courses and 


American Institute of 


for employe contests. He also prepares 
some of the counter cards used inside the 
bank. One of the larger projects of the 


year is the preparation of the Christmas 
decorations for the windows and interior. 


year, the display department 
makes a number ot signs tor the 
bank’s annual conference of its correspond 
ent banks. Mr. Lamprich produces all of 
these workshop signs, personalized signs and 
various blow-ups of First National Bank's 


trademarks. 


Once each 


large 


In recent years, the three major downtown 
banks have worked together on a 
project tor the annual home 
They plan and erect an elaborate display at 
the auditorium, purpose of which is to em- 
phasize the banking services available to the 
community and encourage new 


group 


city’s show 


business. 


[It is impossible to measure the amount of 
business created by the displays. Results 
are intangible — not like a cigarette or dress 
display that has a point-of-purchase sales 
message. However, First National Bank be- 
lieves that over a period of time, the displays 
are effective. They create good will in the 
community, are attractive to see, and carry 
a sales message designed to bring in new 
business. 
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...on and off the record 


—I+ must be only a mild disagreement between 
Mrs. Virginia Salvagio, interior display man- 
ager, Loveman's, Birmingham, and Joseph Apo- 
linsky, left, display director . . . After all, she is 
smiling as she prepares to hammer her point 
home .. . Frank Tortorici, assistant interior 
display manager, stays neutral, holding a spray 
of daisies to present to the victor . . . For- 
tunately the runway for the fashion shop was 
completed with no further difficulty— 


—Catching the true clown spirit is this 
portrait of Randy Irwin, display manager 
for Sears, Roebuck and Co., Mondawmin 
Shopping Center, near Baltimore . . . It 
was taken by J. Cameron Blakely 

Randy often assumes the role of clown 
for local civic and fund-raising occa- 

sions— 


—It must have been a good drive straight 
down the fairway for Mr. and Mrs. Ray Mor- 
gan .. . During their recent vacation at 
Edgewater Gulf Resort, Edgewater Gulf, Miss., 
’ f a few lessons from pro Johnny Revolta, brought 
Photographs for this page are xe En te 9 ln several smiles to their golf game— 

always welcome, the more in- . 
formal the better. Address them 
to Editor, DISPLAY WORLD, 


Cincinnati |. 














—Sidney Marler of Marler Haley Studios, Lon- 

don display designers, refers to this industrious 

group as the ‘lunatic fringe of his design 

group" ... He later admits, with traditional 

British conservatism, that the group does some 
“very reasonable work''— 


—Caught on a recent buying trip to New York 

City was Display Manager James Haller and 

J. G. Bright, owner of J. G. Bright Co., Lans- 
ford, Pa.— 























are the talk of the town 


The dramatic realism and superb detail of 
the 1960 Mayfair line set a new standard 
of achievement in the art of fashion 
display. You are invited to see for yourself 
during the N.A.D.I. show. 


While in Chicago... Make your trip 
to the N.A.D.I. Show complete with a visit 

to Darling’s beautiful Chicago Showroom 

— a permanent show place for America’s most 
complete selection of functional display 

and merchandising equipment — 

2nd floor, Franklin Building, 222 W. Adams St., 
(Corner of Adams and Franklin Streets) 





DARLING 
COMPANY 


DISTRIBUTORS INALL NEW YORK CHICAGO LOS ANGELES 
PRINCIPAL CITIES 47 W. 34th St. 222W.AdamsSt. 1828S. Fiower St. 





BRONSON, MICHIGAN 








THE INDUSTRY’S MOST COMPLETE LINE OF FUNCTIONAL DISPLAYS AND MERCHANDISING EQUIPMENT 








NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 








IATUS: The theatre provides the lead 

tor this pre-Market Week report. The 

present tortnight before showtime is 
like the gap between a pre-Broadway run 
and opening night in New York. Usually 
this break is filled by show publicists via 
the submission of a report to theatre editors 
summarizing preparation problems and pre- 
show highlights betore the critics take 
over. But the work to showtime continues. 


For us there is really no hiatus. Pre 
Market Week preparations are still at fever 
pitch and will continue that way until open- 
ing hour on the morning of June 21. The 
one oftsetting factor is the realization that 
months ot planning are approaching the last 
lap and that 
our 


will 
and 


curtain 
creations tor tall 


soon the rise to 


show (Christmas 
displays 
Noteworthy, as we near curtain time, are 


signs ot a successful business 


year show- 


ing up everywhere. Sales for May were at 
that the 
cent of the 
registered, 


an all-time high. 
1] 
i 


Indications are 
over 40 per 
volume 1s 


ta season, when 
7 
sales 


the best 


year s will be 
ever;r. 

On Seventh 
are now 


avenue, where tall fashions 
unveiled, the talk is very 
optimistic and the orders back this up. The 
same thing is reported from other quarters. 
The trade 
rootwear,r, 


being 


press for lingerie, 
business 
this 
is truly a period of conspicuous consump- 
tion 


sportswear, 
speaks of 
Optimism 


mens wear 


in boom 


terms. reigns for 


Over on Eighth avenue and environs. 


New York's display district, we also sensed 
high prospects for 1959, and set our sights 
accordingly. During early show planning, 
we increased our advertising budget to the 
highest level in 


trade 


recent 
press 


Our adver- 
media included retail 
ers, sportswear, fashion, footwear, lingerie, 


year®rs. 
tising in 


mens wear, management and the variety an 


chain stores. All aimed at getting for dis 
play a bigger part of the promotional budget. 
This attuned to all this 


conspicuous consumption around 


was how we 
going on 
us 

Also promotional 
budgets, were many NADI members tollow- 
ing a first quarter in 1959. This 
became evident during early show planning. 
Space tor Market Week was sold out within 
days after show plans were announced. More 
than ever before booked tor a 
Chicago show. Several exhibitors, and 
them in Chicago, took ballroom 


attuning, by boosting 


successtul 


space was 


youll see 


32 


Thus the sweet smell of 
cess was present from the start. 

By Market Week this confident air wall 
have waited its way to the exhibit halls of 
the Hilton. And then, if this 
flows from suppliers to buyers, we 
will be able to report that the sweet smell 
was in and that its 


watting from 


size spaces. suc- 


contidence 
over 


evidence 
that 


ot Success 


scent was as strong as 
a satchel full of sachets. 

STATISTICS: In 
our direct mall 


compiling names tor 
Market Week announcement 
to the trade, we extracted a by-product. It 
statistical 
attendance at our 


was a by regions, of 


three New York 


survey, 
last 
shows. 
For 
tration cards 
Market Week 


of visitors 


material we 
filled in by 
exhibits. 

appear on cards. 
first is displayman, free lance, retailer. 


regis- 

our 
categories 
The 
The 
second is jobber, distributor, display studio. 
The third is the manutacturer, national ad- 
vertiser, group. Four 
were used plus 
other 
breakdown 


used the 

visitors t 
Three 
these 


survey 


miscellaneous geo- 
(anada. 
Was not 


graphical regions 
Attendance trom 
counted. The 


lands 
follows: 


Mid- Far 

GroupNo.i East West South West Canada Total 
Displayman, 

etc. 2163 384 x 97 117 3070 
Group No. 2 
Jobber, 

etc 763 10. 4, y 55 109 
Group No. 3 
Manufacturer, 

etc 


otal +/' > 372 150 


Bear in mind that the total, 5038, repre- 
sents a distilled figure resulting after three 


into 
S500 names 


lists were combined 
lists contained about 
Aiter the elimination of dupli- 
names, illegible names and, where 
possible, multiple listings for various stores, 
the total extracted was the 5038 figure cited 
above. 

Also remember 


registration 
The three 
originally. 
cated 


one. 


that these registrations 
were from New York based shows and that 
naturally the majority of visitors 
tend to come from nearby states. By the 
same token, a Chicago show would attract 
heavier mid-continent registrations, as was 
indicated on a quick survey of names trom 
our last Market Week at the Hilton in 1955. 

Following this June’s exhibit, we will 
look at the registration list from a statisti- 
cal point of view and report on the turn- 
out across the land. 


would 


One last comment. The statistics just 
presented lead naturally to the subject of 
show participation and attendance. For 
NADI members, a Market Week is a place 
to sell. For others it is a place to buy 
to meet display needs. But there 1s more 
to it than that. An industry without a time 
and place to meet on a nationwide basis 
lacks stature and A Market 
Week, if it does nothing else, elevates an 
industry, consolidates it and gives it im- 
portance. This makes and your job 
more important That is why an industry 
Market Week should rate everyone's 
port by participation and attendance. 
— NADI — 

GOODBYE, MR. CHARROT: 
May, each year, Time, under the head 
“Goodbye, Mr. Chips,” pays homage to the 
famous and loved in the world of education 
who are about to retire from teaching duties 
once the school year is over in June. 

This year, within the NADI and in the 
trade, it is our turn to speak in terms of 
esteem for from our field who has 
announced his retirement, Larry Charrot. 
After 40 years in the display field as presi- 
dent of the L. J. Charrot Company, Larry 
is discontinuing full-time participation in 
his firm’s activities. His Lawrence F. 
Charrot, will become the company’s presi- 
dent. 

Larry, during his 40 years of service in the 
industry, was an active member of the 
board of the NADI since its founding in 
1942. During this time he served as presi- 
dent and, later, as board chairman. He is 
one of our known members and one 
of our most eminent and popular. I am 
sure that Larry, even in retirement, will 
always have an interest in NADI and in 
industry affairs and will always be on hand 
for counsel when needed. In the meantime, 
he has our good wishes for a well-earned 
rest far removed from the hustle and bustle 
of 37th street. 


coherence. 


you 


Sup- 


Around 


one 


Son, 


best 


— NADI — 

NEW MEMBERS: Since our December 
meeting, the following firms have been 
added to our membership roster by special 
vote of the board of directors: Decter Man- 
nikin Company of Los Angeles; Minnesota 
Artistic Products of Minneapolis, New Eng- 
land Decorators’ Supply of Boston and 
Sargent-Gerke Company of Indianapolis. 

There are several firms whose applications 
are waiting for consideration by the board 
of directors when it meets in Chicago. 
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GP-4016. Illuminated Double Face 40-In. 
Magic Cone. Bright aluminum foil, 
fluffed and burnished, reflects colored 
lamps like a fairyland rainbow through 
the jewel-like faces of the Magic Cone, 
making it a shimmering, sparkling 
gem! 8 D15 lamps w/lead cord and 
plug. Std. Pkg. 1. Shpg. Wt. 10 lbs. 
Price ea. $59.75 













GP-4223. Illuminated Double Face 42-In. 
Firefly Lantern. A Japanese Lantern of 
clear, glossy molded Butyrate reflects 
the scintilating shimmer of multi-col- 
ored lamps on fluffed aluminum. 10 
D15 lamps w/lead cord and plug. Std. 
Pkg. 1. Shpg. Wt. 17 lbs. 

Price ea. $75.00 





GP-3014. Illuminated Double Face 30-in. 
Pyramid Pendant. Reflected light dances 
off burnished bright aluminum, twin- 
kles and shimmers through the di- 
amond-brilliant Butyrate shell of the 
Pyramid Pendant. 5 D15 lamps w/lead 
cord and plug. Std. Pkg. 1. Shpg. Wt. 
7 Ibs. Price ea. $39.75 





‘ry GARRISON-WAGNER CO. 


x 2018 Washington Ave. 
J St. Louis 3, Missouri 
») Phone: CHestnut 1-9010 


It is with pleasure and pride that we introduce a new concept in decorative 
lighting. We have called it the ‘‘Fantasy” line because there is no better 
word to describe the multi-hued glitter and jewel-like quality of these 
ornaments. Truly, a ‘dream world" inspiration. Created by Leon Gordon 
Miller, Industrial Designer. 








TINSEL ENCASED IN CLEAR PLASTIC SHAPES 
~ 

C0_X CAALZLA "“FANTASIES"* are Illuminated Plastic Decorative Dis- 
plays presented here in the form of giant Christmas 

Baubles, manufactured by General Plastics Corporation. 

Fashioned from clear, weather-resistant Tenite Butyrate 

and filled with burnished aluminum foil which reflects 

interior colored lights. The overall effect is that of enor- 


mous sparkling, jewel-like ornaments. (Pat. Applied For.) 


*T.M. 


GP-4620. Illuminated Double Face 46-In. 
Kaleidoscope. A gigantic Christmas or- 
nament gaily colored in “old world” 
tradition and incorporating the shim- 
mering glitter of the modern ‘“Fanta- 
sy” principle. Suspend as a pendant or 
in cluster combination with other 
shapes. 12 D15 lamps w/lead cord and 
plug. Std. Pkg. 1. Shpg. Wt. 17 lbs. 
Price ea. $75.00 


GP-3619. Illuminated Double Face 36-In. 
Panorama Pendant. The see-through 
Christmas ball treasured by Grandma 
is here in a brand-new giant version 
for store windows and interiors. Col- 
ored lamps reflecting on burnished 
aluminum reflects for a rainbow effect. 
8 D15 lamps w/lead cord and plug. 
Std. Pkg. 1. Shpg. Wt. 10 Ibs. 

Price ea. $59.75 





GARRISON-WAGNER CO. 


2018 Washington Ave. 
St. Louis 3, Missouri 
Phone: CHestnut 1-9010 


Whether you prefer the old-fashioned Christmas or a more contemporary 
atmosphere, there is nothing to equal the breath-taking beauty of these 
‘gems’. A focal point for window displays. A theme throughout the store. 


BULLETIN GP 5901 











GP-3013. Illuminated Double Face 30-In. 
Teardrop Bauble. This brilliant, grace- 
ful Bauble creates a real old-fashioned 
Christmas atmosphere when used sing- 
ly or in groups. 6 D15 lamps w/lead 
cord and plug. Std. Pkg. 1. Shpg. Wt. 

ee Price ea. $45.00 


PAWS 


a 
. 





LITHO IN U.S.A. 











mannequin refinishing 


mannequin price list: 






woman mannequin refinished adding new wig 39.50 














woman mannequin refinished redressing wig 27.50 

child mannequin refinished adding new wig 32.50 

child mannequin refinished redressing wig 25.00 

child mannequin refinished with molded hair 20.50 

man mannequin refinished 30.00 
parts repaired, mailed only: new parts, ordered separately: 

woman's, man's arm each 3.00 woman's hand each 2.25 

child's arm each 3,50 child's arm each 4,50 

wig redressed each 4,50 woman's arm each 6.00 

metal base each 4,50 

woman's wig each 14,95 

child's wig each 9,95 

; ° aerosol touch-up paint 1.60 

write for free pick-up ae ee 
ieddo 
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Your center for display industry in- EXECUTIVE OFFICES 
formation ... headquarters for locating a a 


SUITE 419 
supply sources ... sponsors of June and 
NEW YORK 1, N. Y. 







December Market Weeks yearly. 
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WAS RECENTLY talking with a dis- 
play manager for a medium size depart- 
ment store and he mentioned that it was 

necessary to operate his department on a 
very limited budget. I asked him how he 
accomplished this, as I have admired his 
store window and store interior trims and 
displays for a long time. His answer was 
short and to the point: Economy in the 
use of all materials and lots of ingenuity. 

The last time I was in his display shop 
he pointed out a large “scrap box” in one 
corner with bins for scrap pieces of lumber, 
plywood, composition board, etc., and all 
the boys in the shop were trained to check 
and see if the pieces on hand could be reused 
and worked into display props for window 
and store interior trims. 

He also introduced me to his number one 
asset, a fine young man with a background 
of art training. Mary windows are _ in- 
stalled at a minimum cost by using paper 
backgrounds on which exceptionally clever 
art work is painted. The side window 
panels I featured in the past couple of 
articles embodied this type of technique. 

(A) This window is designed to display 
fur coats for early fall and it shows how 
an eye catching trim can be installed at a 
minimum cost. The two trees can be cut 
out of wallboard nailed on a 1- by 2-inch 
strapping with the leaves cut out of paper 
or thin card. They can be spray painted 
in yellow and brown highlighted’ with 
orange. 

The two foxes can easily be traced on a 
sheet of composition board and then cut 
out on your trusty Cutawl machine; and 
when they are installed hiding in back of 
trees, they will attract attention which, after 
all, is the main purpose of all window trims. 

A few fur coats displayed on smart 
mannequins will complete the trim and 
all the props can be reused in other displays. 
The window background can be pale blue 
paper. 

(B) Another example of a low-cost dis- 
play; in this case, the modern design back- 
ground is built out of lengths of 1- by 2-inch 
lumber with sheets of plywood or wallboard 
being used for the two panels. These panels 
can be used for art work, cut out lettering, 
etc. An actual or simulated tree with its 
branches wired in a wind blown position 
can be installed in back with a few fall 
leaves attached, as shown. 

I well remember many years ago, when 
I operated a display manufacturing business 
in New York City, driving out on Long 
Island to load our pick-up truck with 
large tree branches, bullrushes, logs, etc., 
to use in many interior and window trims; 
we took turns chopping and watching out 
for local land owners. 

(C) Here is the type of small unit that 
can be built out of materials obtained from 
the scrap box; use a piece of plywood for 
the panel and a short length of pine board 
for the base. 

This is a good example of how an art work 
cut-out can lend extra eye appeal to any 
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unit and the modern man’s head design is 
composed of straight lines so that it can 
easily be drawn on the piece of heavy card. 
Use a length of wood dowel also gleaned 
from the old scrap box for the tie rack. 
This type of unit can be used in both 
window and store interior counter top dis- 
plays in your men’s wear department. 
(D) Another eye catching perforated 
board panel unit; note how the cut-away 
section shows how it can be built with two 
sides. This will make it possible to display 
merchandise on both sides when the unit 
is used for counter top feature displays. 
Here again the two girl’s heads cut out 
of wallboard or heavy card, will lead 
customer attention to the goods displayed 
on the perforated panels. Girls and teen 
age garments could be featured on the 
panels. 





Saw Table Extension 
For Cutting Large Panels 

Much easier ripping of the largest plywood 
panels and cutting from the longest strip 
moldings and boards are made possible by 
new stamped steel table extensions for the 
Boice-Crane Monomaster P-10-inch Tilt 
Arbor Saw. Extension is possible to 67% 
inches with three sections, each 10% inches 
wide. Write to the firm at 896 Central 
avenue, Toledo 6, Ohio, for literature and 
prices. 


COMING UPI! 


National Picnic Month July 1-31 
National Hot Dog Month July 1-31 
*Independence Day July 4 
National Clown Week August 1-7 
Phonola Fun Festival Aug. 1-December 1 
International Character Day August 8 


American Wool Month 
American Home Lighting 

Fixture Month September 1-30 
Sons’ and Daughters’ Month September 1-30 
Labor Day September 7 
United Community Campaigns 

of America September 7-November 26 
National Child Safety Week September 8-14 
National Popcorn Farmers 


September 1-30 


Day + September 12 
National Wallpaper 
Month September 15-October 15 


*Citizenship Day September 17 
*Constitution Week September 17-23 
National Sweater Week September 21-26 
National Tie Week September 26-October 3 
Gold Star Mother’s Day September 27 
(DISPLAY WORLD will be glad to fur- 
nish the name and address of any spon- 
sors of the above-mentioned events. Many 
of them make available free posters or other 
display material, as well as ideas for dis- 
plays tying in with the occasion. Simply 
address your request to the Editor, DIS- 
PLAY WORLD, Cincinnati 1. 
*These observances of a national nature do 
not have specific sponsoring organizations 
supplying promotional materials; however, 
local groups can usually be contacted. 

















FREE 


IDEAS FOR 
BUILDING SALES! 
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VUE-MORE 

Rush me a free copy of your new 
six-page Catalog. 
Name 

Ttitle . 
Company .. 
Address 

City .... 

DW -7-59 


State... 


A terrific new catalog 
the com- 
plete line of VUE- 
MORE display turn- 
tables and BREVEL 


animation motors. 


describing 


fyuRnmraeniesd 


Write for your copy today. 
Use the handy coupon above! 





VUE-MORE Turntables are: 

QUIET PRECISION MADE 
DEPENDABLE GUARANTEED 
TROUBLE-FREE VERSATILE (44), ) 


XS 
And For Your Animated Displays: 





Quiet, versatile, efficient Breve] 
motors are designed for maxi- 
mum power and precise move- 
ment—yet compact enough to be 
used in any motion display. 
Write for details. 





VUE-MORE CORPORATION 


A . 
60) WEST 26th STREET ° 


NEW YORK 


a | ¥ 





Guest Re-Elected President 
Of St. Louis Display Guild 


For the third straight year, Harry Guest, | 


Union Electric Company, has been re- 
elected president of the St. Louis Display 
(suild. The election was held May 13 with 
installation June 13 at Edgewater club. At 
this latter meeting several retiring members 
were honored. They were I. T. Vierheller, 
retired president of Garrison-Wagner Com- 
pany; Paul W. Kloeris, Union’ Electric 
Company, and Edward Lamprich, formerly 
of Laclede Gas Company. 
still active as display director of First Na- 
tional Bank of St. Louis on a part time 
basis. 

Other elected officers are: first vice-presi- 
dent, Lynn Hickman, Zemitzsch Displays, 
Inc.; second vice-president, Gerald Satter- 
lee, Stix, Baer & Fuller; secretary, Veda 
Humphrey, American Fixture Co.; treasur- 
er, Harvey Aguado, Union Electric Co.; 
sergeant-at-arms, Harvey Smith, Famous- 
Barr; chairman, board of directors, Harvey 
\guado: board members: Pete Berta, 
Scruggs, Vandervoort & Barney; Ped Conway, 
Zemitzsch Displays; Adrian Delsman, Famous- 
Barr: Roland Grossberg, Sears, Roebuck 
& Co.; Frank Harrison, Zemitzsch Displays; 
Ted Heiman, Alton Box Board Co.; Thomas 
Hughes, Garrison-Wagner Co.:; Milton E. 
Kravitz, Nu Era Display Co.; Edward 
Lamprich; Joseph Mercurio, Nu Era Dis- 
play Co.; 
Walter E. 


Zemitzsch, Zemitzsch Displays. 


Octopus Assembly System 
Designed by Bernard 

Through the combination of various alum 
inum and steel tubes, swivels, radial hubs, 
etc., innumerable designs of 
with the Octopus Universal assembly system 
created by Frank J. Bernard, Dynamic Dis- 


plays Ltd., 200 Geary avenue, Toronto 4, | 


Ontario, Canada. 
than 30 years of experience in the creative 
display field, including 


dow display now in its third edition. 


versatile system. 


Shapiro Joins Charrot 
As Artist, Designer 


Allen Shapiro has joined the staff of L. J. 


Charrot Co., Inc., New York City, as artist | 


and designer. He was previously with 
Sylvor Display Co., of the same city. 


Microbeam Units Spotlight 
Small Merchandise 


A compact sealed-beam unit called Mi- 


crobeam is recommended by Lighting Serv- | 
. . , <* . ° . i 
ices, Inc., New York City display lighting | 


specialists, where a very intense, narrow 


shaft of light is needed tor highlighting | 
watches, rings, bracelets, stones or other | 
Write to the firm | 


small merchandise items. 
at 77 Park avenue for more information. 





Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS 


& DISPLAY MATERIALS 


For Windows and Interior Store Display 





Mr. Lamprich 1s | 


Alvin Stoops, Stoops Florists. and 


displayers, | 
props, shelves and fixtures can be achieved | 


It is the outcome of more | 


authorship of | 
Dynamic Display, a foremost text on win- | 
Write | 
to him for a free brochure containing the | 
many components and possibilites of this | 


Your New York BUYING GUIDE 


American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rentai basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion Ask for information. Recommended by 
N.R. D. G. A. 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 


Imports from all over the world 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





The L. J. Charrot Co., Inc. 


ARTIFICIAL FLOWERS 
36 West 37th St. WI 7-1687 


Display Units, Novelties and Decorations 





Circle Fabrics 
141 W. 47th Street Cl 7-2260 


DISPLAY MATERIALS — NOVELTIES 
ACCESSORIES 


Cut corners with Circle 





Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co., Ine. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 








Display Arts, Inc. 
600 W. 57th St., NYC 19 CO 5-6023 
MANUFACTURERS OF 
MECHANICAL SANTA CLAUS' — 
PILGRIMS — CLOWNS 
For Sale or Rental 





Fashion Displays 
11 W. 31 St., NYC | Oxford 5-2267 
Manufacturers of Fine Mannequins 
Display Equipment 





The Greneker Corporation and 
Visual Merchandising Displays, Inc. 
MANNEQUINS 


and Promotional Displays 
991 Sixth Ave. CHickering 4-7165 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Laraest Showroom in the Country 





David Hamberger, Inc. 
136 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Glass Floats, Nettings, Bubbles, all finishes, Natural 
Shell Novelties, Apothecary-Show Globes, Labora- 
tory Glassware, Jewelstones, Prisms, Wiregoods. 
Also—Permanent Showroom at the Display Center 


A. Lutz 





3 West 18th St. CH 2-6264 
REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
7 West 36th St. 
MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


WI 7-7618 





Miya Company, Inc. 
39 East 28th Street 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


MU 5-351) 





RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 





Louis Schneider Corp. 
6 East Second St. OR 4-3723 
ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Cecilia Staples, Inc. 
314 East 53rd St. MA 4-0384—EL 5-6399 


Creative interpretations of custom displays. 
Your designs or our own, and designed to fit 


ANY BUDGET 





D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Eauvipment 


It’s Always MARKET WEEK in New York 
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IT’S ALWAYS MARKET WEEK IN NEW YORK 
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You Need 
The Best 


J Christmas 
Display 


How you finish the year 1959 will depend greatly on your 
sales volume for the Christmas season. Will you be 
prepared to make the strongest bid for the huge sales 
potential in your own city? Much depends on how you 
handle your Christmas display promotion to make it full 
of holiday atmosphere. Shoppers are influenced by your 
store's display treatment. Make your store the Christmas 
store of your city by working with the New York display 
houses. They can supply your every display need, from 


fabrics and foliage to elaborate storewide promotions. 
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OF OUTSTANDING VALUES... 
TO PROVE THAT KUINES 

ALWAYS OFFER. THE BEST SAVINGS 
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REVIVING 
the Lost Art 


By BOB CAMPBELL 
Display Director, Kline's, Ann Arbor, Mich. 


Demand is high for showcard artists with addi- 

tional talents for display . . . Most hand lettering 

experts have left stores for better paying jobs 

elsewhere .. . Showcards deserve more attention 

of display departments because of the attention 
they get from the passerby 


NCE THERE was an abundance of showcard artists, par- 
ticularly in retail stores and theatres, and these people were 
experts in every sense of the word. It was always a joy and 
a real experience for me to go to a large city and marvel at the 
work of these artists, especially the theatres. 

What happened? Well, I suspect that to begin with there just 
aren't as many experts in the field in the present day. It takes a 
lot of practice and diligent work to achieve a professional look 
to showcards and there is really no short cut. Neither talent nor 
education is enough. You have to work at it. But once one gets 
to the point where he can make a presentable card, I know of no 
place where he can get so much practical and valuable experience 
than in a store, for hardly a day goes by that he doesn’t get a chance 
to make cards and improve. 

[ recall as a youth that my first boss, who had also been a sign 
and displayman in his earlier days, always provided prospective 
young tellows who he thought had talent with a bottle of ink, a 
speedball pen and a pamphlet of lettering and layout for practice 
at home. I was one of these young men and spent many, many 
hours filling newspaper pages with spaced lines and curves and 
words. The want ad pages are perfect for this. The guide lines 
are already there and applicable tor both pen and brush. 

The theatre artist, as such, was one of the first to go as an 
expense item in the struggle for movie house survival, 
stores can now afford good card men exclusively. 
these talented card and lettering men gone? 


and tew 
Where now have 
Many have gone into 
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the sign shops and silk screen processing plants; others into adver- 
tising agencies, magazine staffs and television studios. These fields 
are generally more remunerative, for only the large, high-volume 
stores can keep good cardwriters, unless they can do other things 
such as window display, advertising, etc. 

Hence the emergence of the fast fashion-script sign in pen ot 
dry brush, which is not a really finished sign but usually a quick 
fill-in and often covers up a lack of proficiency. The sign machine 
has become a fast growing necessity where there is no one around 
that can do hand-lettered cards. This medium is almost indis- 
pensible for counter and table signs inside the store, for it does 
make neat, uniform signs that are easy to read even though usually 
of a typal and mechanical appearance 

However, even though, there is a trek to other pastures. There 
is still much good work being done in stores and shops. Practically 
all large department stores in the cities have excellent cards in 
their windows and one would do well to observe and learn from 
these examples. Smaller shops, too, have outstanding combination 
men whose clever work should be watched with interest. 

With the lack of competition in the field these days, the field 
is wide open and opportunities are many. If you can make a good 
card you have a much better chance of obtaining a better position 
or improving your income in your present position. 

Attractive hand-lettered cards do add a wenderful warmth, a 
human, personal touch and a more professional appearance to 
your displays and the merchandise therein. This type of card af- 
fords much more flexibility of layout, a swinging freedom of letter 
style and spacing and a challenge for unusual and go-with color 
combinations. A bit of decor or illustration can reflect the season 
or event tastetully. 

So, let’s all get out and observe. Let’s look for newer, more 
modern letter styles, new ideas in layout, color trends that blend 
with and accent merchandise colors and generally improve our- 
selves. I hope that the examples shown with this article may 
assist you in some of these ways. 

Let’s all help perpetuate the place of showcards in retailing and 
display. Let’s help others whenever we can, and revive the lost art. 
There’s as great a need for it as ever. 


DISPLAY WORLD 





Leading Stores 
Everywhere 


Use 


Bulktou 
SEAMLESS 
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IDEAS 
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Oatvindy | | * SEAMLESS 


Available in the following 
@ 107 in. width x 12 yds. @ Ribbon Widths 2-4-6-8 in. 


@ 107 in. width x 50 yds. @ Sheets 26 in. x 40 in. 
© Scatter for your floor 





ay. 50 —- 


aud Attraction , 
To Your Home. 








Don't Be Switched. _. INSIST ON A PROVEN PRODUCT 


SUPPLIED BY A RELIABLE SOURCE 


Write for Free Color Card... Jobber Inquiries Invited 


BULKLEY DUNTON & (O., INC. 


Bulkton Display Division 
CORRY 2-8257 CORRY, PENNSYLVANIA 


Styles 2a Colors 
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Get ... into Whitney s Centennial 
DEPENDABLE | 


ROTATING UNITS 
Don’t Break Down 


@ BRUSH & SLIP 
RING CONTACT 

@ HEAVY THRUST 
BALL BEARINGS 

@ HEAVY DUTY 
CONSTRUCTION 


Because 


STRONG, SILENT 

Now you can employ the multiple 
attention values of motion in your 
displays without fear of fouling, 
howling or malfunction. This new 
McMahan Motion Unit is a smooth 
working precision machine with de- 
pendability and permanence built 
in. You'll find the same depend- 
ability in McMahan turntables. If 
“revolver” service has made you 
nervous—move to McMahan motion 
and relax. 


693 RAYMOND AVENUE ST. PAUL 4, MINNESOTA 








Display turns back its calendar 
to 1859 for ten-month celebra- 
tion of store's anniversary .. . 
Months of preparation neces- 
sary . . . Antique shops, mu- 


seums, archives supply props 


S ONE NEWSPAPERMAN described 
it: “You could hardly see the 1859 motif 
for the crowd of 1959.” He was de- 

scribing the opening of the doors of W. M. 
Whitney & Co., Albany, N. Y., on Monday, 
March 2, when the store launched its ten- 
month-long centennial celebration. 

A sustained crowd-attracting and _ sales- 
producing promotional program is continu- 
ing during the remaining months of the year. 
Actual preparation by the display depart- 
mid-1958, when Norbert 
Bornhorst, display director, burned lights 
late at Whitney's while he studied up in 
fashion books and interior decorating tracts 


ment began at 


on the history ot the way people have 
dressed themselves and their homes in the 
last 100 years. 

Three months prior to the kick-off Mr. 
Bornhorst began gathering the accessories 
he would need. From a piano firm he was 
promised the loan of an old-style nickelo- 
deon, the archtype of the juke box, and a 
player piano typical of the Roaring Twen- 
ties, shown in the pictured display. 

From the archives of the State Education 
Department he secured a Gay Nineties bi- 

] 


| CvVCie, also shown here 
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He scouted antique shops for items and 
came back with period picture frames and 
homely fruit-cup still-lifes. He found a rusty 
stove of Albany manufacture. It was pa- 
tented in 1827. Hendrick Hudson’s head 
was fixed in cast iron on the front of it so 
the old explorer undoubtedly glowed red on 
cold winter nights. 

In addition to use of these items as props 
in his windows, the 1859 motif was carried 
out by an historical exhibit on the fifth floor, 
including early photographs of the store in- 
terior, yellowed newspaper clippings of 
events connected with the store, old adver- 
tisements, bills and other 
memorabilia. 


receipts, and 


The fashion exhibits in the windows were 
grouped by ten-year periods, the costumes 
having been obtained trom the Charles Led- 
erman Historical Collection in New York 
City. Authentic period wallpaper and fur- 
nishings were used for settings and back- 
ground. The groups were arranged, in or- 
der, as tollows: 
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1859—The Civil War period. A man in 
officer's uniform of the Union Army. A 
woman in voluminous red-silk gown of the 
time, with two children displaying juvenile 
attire. 

1869—The post-war period. Two female 
mannequins in hoopskirts and bustles, with 
padded backs. 

1879—The Victorian era. A man’s outfit, 
with cutaway, striped trousers, and gray 
high hat. A lady’s gown of light-green silk 
with feather trim, heavily padded. 

1889 — The Gay Nineties epoch, with a 
high-wheeled bicycle for atmosphere. A 
mannequin wears an original Parisian gown 
of red silk moire, designed by Charles Fred- 
erick Worth. A second mannequin displays 
a two-piece dress of the era. This display 
is pictured. 

1909—The “My Fair Lady” era. A lav- 
ender velvet dress, with purple velvet pic- 
ture-hat and ostrich feathers. 

1919—Post-World War I period. Ivory 
lace dress with pink underskirt. Also a 
brown silk cord suit with lace trimming. 

1929—The “Flapper Time,” or “Roaring 
Twenties” period. —Two mannequins wear a 
black-beaded gown with sequins, and a 
cream crepe dress with lace inserts; also 
cloche hats This display is shown. 

Krom there, because styles changed so 
gradually and were so recent, a jump was 
made to 1959, the last group being in con- 
temporary fashion. Windows with period 
accessories — gloves, handbags, etc. — were 
interspersed. 

These nostalgic windows remained for two 
weeks, after which they were replaced by 
a series depicting “Easter, 1859.” 

Other members of the store’s display staff 
are Joseph Viola, Richard Williams, Vir- 
ginia Doering, Harry Swartout and Frank 
Brady. 


Signpress Has Added 
Several New Features 


One of the new features of Signpress show 
card printing machines manufactured by 
Display Equipment Company is a dial for 
setting pressure for any thickness of card 
stock or paper. The pressure can be locked, 
or unlocked, by a twist on the crossbar han- 
dle. When unlocked, the roller can be 
raised a full inch off the form, and the 
crossbar handle swings entirely out of the 
way. This allows easy access to the card 
clamp which is directly under the pressure 
roller. D. H. Hurlbut of the firm states that 
the magnetic type lockup is the “most out- 
standing improvement in sign machines 
within the last 25 years. It greatly speeds 
up operation and provides complete flexibili- 
ty of type arrangement.’ Write to the firm 
at Box E-144, Adrian, Mich., for more in- 
formation. 


——— 


New Catalogue Issued 
By Cadillac Plastics 


Plastic sheets, rods, tubes, films, blocks 
and flat tubings, as stocked by Cadillac 
Plastic & Chemical Co., are contained in a 
new catalogue available trom the firm at 
15111 Second avenue, Detroit 3. 
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} The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 














The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 





Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 





Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET e LONG ISLAND CITY 1, NEW YORK 
EXeter 2-3890 
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—Mr. Allen Ellis, co-owner of the San Diego 
Mr. Sportswear stores, demonstrates how many 
window shoppers take an active part in the illu- 
minating of interior store displays ... It is o 
unique and fascinating gimmick which pleases 
people and causes them to remember what 
they've seen as well as where they saw it— 


—Ledge displays at Mr. Sportswear stores are specific, yet dramatic . . . The purpose 
of displays is, of course, to stimulate sales; so items of merchandise are plentifully 
available at point of display . . . When the display is attractive, the impulse is to pick 


up a packaged sample—and buy it!— 


Mr. Sportswear 


By JACK ROLAND COGGINS 


They can’t miss our displays, since it is 
common knowledge that ordinarily the eye 
will follow the line of least resistance — in 
this case, from the red carpet in the foyer 
to the red carpet in our window;” 

In addition, when potential customers are 
standing on the foyer carpet, they feel as if 
they are already in the store. It is so easy 
to take that next step through the door. Ac- 
cording to Mr. Ellis, the carpet is easily 
cared for. “It just plain looks good, too,” 
he points out. 

Another novel idea is a small, neat, black 
and white sign at the front door which in- 
vites window shoppers to “Push button to 
turn on lights.” The outdoor button is an 
electrical switch which causes the interior 
of the store to become bathed in pink and 
amber When the button is released 
lights go off automatically. 

Mr. Pratt says, “It is a unique way of aid- 
ing interior displays after store hours. It 
permits the window shopper to take an 


most of Mr. Sportswear’s displays are ar- 
tistically trimmed with 
monizing both in color and type. 
the most capable free lance displaymen 
available and we pay plenty. But, then his 
windows pay handsomely for us, too.” 

Although they advertise regularly on tele- 
vision and in top local papers, both Mr. 
Pratt and Mr. Ellis agree: “Window and in- 
terior displays are by far our best adver- 
tisement.” Believing as they do, naturally 
they have come up with several productive 
ideas along this line. 

One of ideas is the famous Mr. 
Sportswear red carpets. Each store is car- 
peted clear to the sidewalk. According to 
the retailers, most customers want to buy in 


merchandise har- 
We hire 
Broom display keynotes ‘Clean 
Sweep Sale" . . . Button lights 
interior at night ... Red carpet 
clear to sidewalk .. . All part of 
display program for two men's 


wear shops in San Diego, Calif. 


spots. 
these 
EKCENTLY, Jack Pratt and Allen Ellis, 
co-owners of the two Mr. Sportswear 
mens clothing stores in San Diego, 
Calit., staged a sale to clear their regular 


1958 stock. They dubbed it a “Clean 
Sale.” Accordingly, they decorated 
their windows with a single broom — that’s 
all. except for 


sweep 
signs describing the sale. 
were better than good. No one 
without stopping to scrutinize and 
let the meaning of the display sink in. Many 
entered and made purchases. 


Results 


passed 


“It’s effective to have an occasional novel 
display,’ Mr. Pratt believes. “And it is pro- 
fitable when used discriminately. However, 





a middle-of-the-road price, in an atmosphere 
which suggests a measure of exclusiveness. 
Red carpeting is associated with the best, 
of course. 

“But,” Mr. Ellis says, “there are other, 
more important reasons for it. Actually, the 
carpet is part of our display. Not only are 
our foyers carpeted, but the floors of our 
windows are, too. When anyone is walk- 
ing past, their eyes automatically fall upon 
our foyer carpeting and follow through to 


the red carpeting on our window floors. 





active part in the display because he feels 
he is the cause of light which makes it visi- 
ble. As a result he looks harder and longer. 
He is pleased with both the store and him- 
self.” 

Naturally, since special care is taken to 
illuminate the store interior, care is taken 
also to make all individual merchandise 
presentations within forceful and appealing. 
An excellent floor display is maintained 
just inside the door. Ledge displays are 
specific and carry dramatic impact. Plants 
and small items related to the merchandise 
on display are used for the same purpose 
as a frame for a picture — to help focus 
and at the same time enhance the subject. 

The two Mr. Sportswear stores are among 
San Diego’s most successful. The reason? 
According to the owners: “Certainly a large 
portion is due to our awareness of the 
power of correct displays and our continual 
effort to get all our own just right.” 


—Although this window contains a _ large 
amount of men's wear merchandise, an unclut- 
tered look is maintained by grouping the items 
in tight harmonizing units of coordinated acces- 
sories . . . Roman helmet on wall, foliage in 
planter and beer steins on floor give masculine 
flavor to the display, typical of Mr. Sports- 
wear stores— 
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Sales Promotion 
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—At the ribbon cutting above were, 


Almost 2,000 visitors register 
at ribbon cutting for new con- 
solidation of advertising, store 
planning and display .. . 
Dream of Newhoffs realized 


N ONE OF THE most exciting grand 

openings in a city where grand openings 

are an everyday event, nearly 2,000 people 
signed the register on June 4 at the open 
house and ribbon cutting ceremonies for the 
Sales Promotion Center, 1200 S. 
street, Los Angeles. 


Figueroa 


The final realization of a long-cherished 
dream by Sidney and Norman Newhoff has 
resulted in a consolidated effort by three in- 
dustries: advertising, display and store plan- 
ning — all under one roof and in one central 
location. In this “clearing house for ideas,” 
members of any industry may seek and find 
the answers to its many problems Full 
time exhibits latest innovations 
and ideas for management, business 
improvement, sales-builders, etc. 


show the 
store 


The guest register for the day looked like 
a “Who's Who” of Southern California. 
Giants of California industry took part in as 
many as ten different ribbon-cutting cere- 
monies. One highlight was the presentation 
of a new 50-star United States flag to the 
city of Los Angeles. It was accepted for 
the city by Councilman Edward Roybal. The 
flag was flown in from Hawati that morning 
by the Hawaiian representative for the Sales 
Promotion Center, Bob Ahn. Over 400 in- 
terested spectators were still on hand at 9 
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Los Angeles Welcomes 


far left, Norman 
Sales Promotion Center; holding huge scissors are Mel Keith, president of 
Southern California Display Association, and Bob Hemmings, president of 
Los Angeles Ad Club; second from right is Sidney Newhoff, general man- 
ager of SPC; Sanford Schwartz, secretary of SPC, is holding ribbon— 


Center 












p.m. 

Desmond Stores. 
% . 

Sears, Rexall 


Newhoff, president of 


Larry Charrot Turns Over 
Presidency to Son 

With the approach of 40 years in the 
decoration display manufacturing field as 
head of L. J. Charrot Company, New York 
City, L. J. Charrot, founder and president 
of the firm, has retired from active operation 
of the business and relinquished the presi- 
dency to his son, Lawrence F. Charrot. 

Fred E. Schmehl remains vice-president 
and Clarence R. Miller, treasurer. Clifford 
C. Miller has been named secretary of the 
corporation. 


ps 
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— L. F. Charrot — 


wishing well covering an entire stairway wall. 
well are donated to charity. 


—A feature of the Sales Promotion Center is a huge landscaped interior 


All coins tossed into the 
Below, standing before the Wishing Well 


immediately after the opening ceremony are, left to right, John Kuhl, 
Councilman Edward Roybal, Gen. James C. Cairns, president of Gallen- 
kamp's Shoe Stores; Norman Newhoff, and Sidney Newhoff— 


Among them were the advertising and display divisions of 
Hartfield’s, 
Drug, Owl 
Distillers, Paul Masson and many more, including well-known 
names in the entertainment field. 


Mode-O-Day, J. C. Penney Co., 


Drug, Seagram’s Distillers, National 


The Southern California Display Association has scheduled a 
September meeting to be held in the SPC ballroom. 


The elder Mr. Charrot will be partially 
active in the operation of the business in a 
consultant's capacity. He is a past-president 
of the National Association of Display 
Industries and has been a member of the 
board of directors since its inception, serv 
ing also as chairman of the board. He is 
widely known throughout the display indus- 
try, in which he has had an active role for 
sO many years. 

The new president has been with the 
business since 1946 and is a graduate of St. 
Johns university, Brooklyn. He spent four 
years in the Army and served in the Europe- 
an theater of operations. 





—L. J. Charrot — 
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Display for the Small Shop... ¢ 


By ANNE DANIELS 


Display Fashion Coordinator 


Evelyn Gibson Gowns, Portland, Ore. 


\ 
\ 


Cottons have emerged from the kitchen and en- 
tered town and country for every occasion... . 
Display them tastefully with variations of the ‘gour- 


met" angle . . . Stir well for top sales results 


OT TOO many years ago cottons were 
N worn primarily in the kitchen. Only 

the foremost creators dared design in 
cotton, and then only the luxurious novelty 
cottons from abroad were used. We were 
making mass produced cottons tor house- 
dresses. 

Along came the sports and big separates 
manufacturers from California who gave us 
wonderful new, gay cottons to play and relax 
in... but these went the way of the sales 
racks at the end of the summer. 

It took the great chemists creating synthetic 
fibers to wake up the cotton weavers to the 
fashion wonders of their own natural fiber. 
They started to experiment with weaving dark 
colors on woolen looms, blending of cottons 
with other fibers, in short, putting style into 
cottons . . . and lo, cottons came out of the 
kitchen and actually went to town. 

These new cottons—-fabrics with a good 
hand for tailoring and lovely dark and radiant 
colors — were a most welcome mid-summer 








promotion. Everyone called them ‘transition’ 
cottons as they were cool for summer, new 
dark colors for town as well as country wear. 

| preferred to call them “gourmet” cottons 





because they had an inspired master touch and 
| felt that the fabrics themselves deserved 
promotion. My window card, lettered over the 
outline of a dashing French chef(see sketch), 
read, “ ‘Gourmet’ Cottons blended with fashion 
zest for your summer-into-fall pleasure.” 

| selected three groups of clothes, all with 
the same dark accent in the fabrics but each 
with a different high shade woven through. 
For each group | borrowed a different shaped 
mixing bowl in the color of the high shade 
in the fabric. Various shaped mixing spoons 


3 


were cut out of black card board and the name 
of the fiber and its use in the fabric was hand- 
lettered on it. For example, one spoon said 
“cotton” and the other “5% silk added for 
lustre,” or . .. “dacron added for easy care 
and pleat retention.” In another case both 
spoons said “cotton,” but one went on to say 
“brushed to look like a fine flannel.” The 
bowls with their descriptive spoons and other 
blending objects, such as a can of paprika 
where color was mixed with red, were placed 
beside each fabric group. 

In the selection of the clothes, too, variety 
was used so that all types might be represented 

-suits, costumes, dresses. My many years 
of manufacturing experience in developing 
and testing fabrics, especially cottons, made me 
feel that the viewing public would appreciate 
the “gourmet” angle in giving them knowledge 
about the substance of these lovely new cot- 
tons —and they did. 

Many variations come to mind now on the 
bowl theme. They might be all one color 
bowls or boards, along with regulation utensils, 
and the colors in the fabrics injected through 
the use of colored sawdust. Or the ‘blend’ 
might be dreamed up in the form of. tall 
cooling drinks with blenders along side to put 
some action into the scene. 

Getting away from the contents of the fab- 
rics for another display, the timelessness and 
timeliness of the clothes in these fabrics might 
be stressed. In another successful window, | 
played up the theme — “Timeless dark cottons 
‘tick’ around the clock.” Our fashion artist 
drew all types of clocks—grandfather’s, cuckoo, 
etc., which | mounted on heavy board and cut 
out. The hands were made separately and set 
to the time of the day for which the clothes 
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displayed applied. Starting from early morn- 
ing, the clothes were placed with their clocks 
around the window — some were on manne- 
quins and some draped on torsos. 

Since no window is complete without a 
color scheme or accent, I used a pretty pink, 


because I happened to have the transparent | 
gelatin in that color which was cut out in 


circles to cover the face of each clock. Little 
brass fasteners were used to attach the hands, 
and for the feminine touch, a little pink flower 
was glued over the fastener in the center of 
each face. 

In selecting the clothes to go with the clocks, 
[| also kept in mind their use and tried to 
represent it with improvised props. For ex- 


ample, the woman waiting at the railroad | 


station sat on a bench beside a long narrow 
wrought iron cage with a clock on top. The 


mannequin standing near the grandfather’s | 
clock set at five o'clock gave the feeling of | 


cocktail or tea time. 

The fact that the window-viewer gets into 
the act always makes a window more appeal- 
ing, and they do like to use their imagination, 
too. This has been proved successful over and 
over again by our sales. 


Maharam Appointed National 
Distributor For Celastic 

Wasco Chemical Co., Inc., Cambridge, 
Mass., manufacturer of Celastic, announces 
the appointment of Maharam Fabric Cor- 
poration, 130 W. 46th street, New York 
City, as national distributors to the general 
display and theatrical trades. In a recent 
interview, Robert B. Field, Wasco’s product 
manager for Celastic, said, “The name of 
Maharam, like Celastic, has been for many 
years synonymous with quality merchandis- 
ing and prompt service. Maharam’s branch 
operations in Chicago, at 412-20 N. Orleans 
street, and Los Angeles, at 113 S. Los 
Angeles street, as well as their many stra- 
tegically located stocking jobbers in the 
major marketing areas of the United States, 
should well provide our Celastic customers 
with merchandise on a readily available 
basis. It is with great pleasure that we 
welcome Maharam as our distributor.” 

Celastic is a unique product in its versa- 
tility of moldability, built-in adhesion, 
weather and rot resistance and _ positive 
structural rigidity when tormed. 


Colorful Illuminated Signs 
Possible In Minutes 


A new idea in signs which cuts cost and 
eliminates artwork is the Clip-on Sign Kit, 
manufactured by the Stuart Heller Co., 
Island road and Laycock street, Philadel- 
phia. <A _ do-it-yourself item, these signs 
are made simply by inserting letters in 
plastic frames which are clipped onto fluo- 
rescent tubes. For color, the sign kit pro- 
vides filters of various colors which can be 
inserted in the trames behind the letters. 
Ideal for retail stores, the basic kit can be 
used to provide an infinite variety of signs; 
changes can be made in a matter of minutes 
by inserting new letters and colors in the 
frames. 

Stuart Heller Co. provides both the kits 
and the fluorescent lights to which they are 
attached. Write for information. 
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Display Directors Love 


BUTLER 


“==> Display Products 


Butler Stands for Service! 












JACK QUINN, Display Manager, BERGDORF-GOODMAN, New York, says: 


‘‘Our window fashion merchandising demands the best 
display materials. Included is Butler's Sunfast Seamless 
and color-coordinated novelties. | always know | can 
get, as fast as | want them, the latest fashion colors 
from Butler's range of 47 colors. And | get them when 
| need them from our Butler distributor, regardless of 
the size of the order. | can always plan ahead, with 
confidence, because Butler papers, in the latest shades, 
are always available immediately."’ 


Superior Fashion Colors - Superior Service - Superior Rigidity - Superior Uniformity - Super Sunfastness 


WRITE OR WIRE COLLECT FOR FREE SUNFAST SEAMLESS 
SWATCHBOOK AND CATALOG OF DISPLAY SPECIALTIES . . . 
and name of your nearest Butler Distributor. 





LOngacre BUTLER PAPER NEW YORK CORP. 
4-8178 Room 703, The DISPLAY CENTER, New York 
400 Eighth Avenue, New York 1, New York 
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—The displayman who created the above display failed to identify him- 

self, but it was for Kaufhof, Worms, Germany . . . An enormous boat 

made of newspapers is surrounded by children . . . Other paper hats 

and boats are on the floor, held by the children or worn by them... 

Note the paper cutout clouds on the back wall . . . The triangular 
pennants add color to the setting— 


—It is natural that a store specializing in yard 
goods would hire a displayman that is a spe- 
cialist in draping and folding fabrics . . . There- 
fore, Otto Voss is display director for Hyge- 
bjerg of Vejle, Denmark . . . The above display 
is an example of his display art using the cut 


out decorative head and metal hoops— 


Display 


| sesnationsiie 


—At the right is a display from an autumn promotion at David 
Jones Ltd., Perth, Australia . . . The windows held a cameo theme 
throughout, while voile festoon curtains formed the background of 
the heavy plaster cameo frames ... The tall narrow screens were 
built of wooden frames with cardboard backing painted bitter 
olive, the padding a lighter tone studded with gold buttons; the 
frames were painted white . . . Floor was in matching colors .. . 
Merchandise was in "woodland" colors . . . Display designed by 
Eric Turton, former display manager— 


—This display by Jay Dick, display manager of 
Richard Shops Ltd., London, England, uses a 
very unusual back drop ... The black chair, 
fireplace and scroll frame is of cut out paper 
pasted to very fine netting which is hung from 
the ceiling about six inches from the back wall 
. . « Curtain fabric, chair cushion are also at- 
tached to the netting .. . Overhead and front 
lights throw sharp shadows of the cut outs and 
fabrics onto the back wall giving the illusion 
of full relief . . . Curtains are black, lemon and 
pale mauve and the floor is white lace .. . 
Headless mannequins are at different levels, 
two on top of wrought iron displayers— 
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POTTES 


Unmatched for 
can match the sparkle ; 
For longer lasting brilliance, sliver 1 is available in tarnish-resistant grades. 

And, for displays that glow in the dark, ask about Potters Reflective Spheres. 





Available from your jobber, or write for samples and name of nearest jobber 


THE JONEL COMPANY, Carlstadt, N. J. 
awholly owned subsidiary of POTTERS BROS. INC. 








PROMPT DELIVERIES ON 
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BASE METAL — COLORED ONE & TWO SIDES 


PUFFING FOIL — ALL COLORS 


a 


STRIPED & XMAS PRINTED PATTERNS 





— Harry Friedland — 


Friedland Heads Display ALUFOIL PRODU CT Ss co oe INC. iaw vom 3s, 0. Y. 


For National Shoes 
Henry Friedland, a veteran of 30 years 
with National Shoes, Inc., has been named displays. Mr. Friedland, who maintains 























display director for the 157-store chain, offices at National Shoes’ executive head 


He was formerly assistant to Abe J. Marko- duarters in New York City, is a native of FOR THE DISPLAY JOBBER 





ment for 24 years prior to his recent re- ue, Union, N. J. FLOWERS & FERNS — Plastic—Vinyl & Parchment 
tirement. National Shoes operates through- FOLIAGE _. Plastic & Poly-Fol 
out New York, New Jersey, Connecticut, RIBBONS alate Benes 





— Massachusetts, Pennsylvania and SOURCE SERVICE BASKETWARE ieciar i Meee 

irginia. ‘ ; y 7 | 

Mr. Friedland started his business career if = oy of the illustrations in DIS- ae ceaggoncl cee OS 

in 1929 as a 19-year-old salesman in one of PLAY WORLD you see some property, CANDLES ARES ss ee 
: fixture, mannequin, or other display aquiar ovelty 


the chain’s Newark, N. J. stores and, in the , mee as Bh i 
, equipment which interests yo articu- 
years that followed, advanced to store man- quip y P 


ager. In 1942 he became a member of the larly, we will be glad to supply you with TITAN ASSOCIATES (Mfrs. Reps.) 


; the source from which it can be ob- 
. anvy’s splay > > ; 1 1949 2 : . 150 W. 34th ST., NEW YORK CITY 
company’s display department and in 1 tained. Just address your inquiry te the 
was made assistant director. 


“i seemed tek te, sean i Editor, DISPLAY WORLD, Cincinnati 
In his new capacity he is responsible tor 1, and it will have prompt sttention. 

















the planning, purchasing and arranging of ® PLEASE MENTION DISPLAY WORLD @ 
all National’s store windows and interior WHEN WRITING ADVERTISERS 
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—A very effective display of children's wash and wear is that at 

left by Charles Fowler for Strouss-Hirshberg (Griswold's), Warren, 

Ohio . . . The togs are strung on clothesline between fabricated 

poles, the smaller pole at the rear left to create the distance per- 

spective ...On the plain back wall is the brand name, ‘Sudsables,” 

imposed upon plastic bubbles—the type of display aid always 
welcome from national manufacturers— 


PLAY 


-and There 


—A. Van Hollander, display director for Gim- 
bel's, Philadelphia, has been making quite a bit 
of use of stylized trees such as that in the dis- 
play above of mother and daughter fashions .. . 
The tree trunk is composition board in ocher and 
white . . . The leaf pattern on top of the tree is 
a rubber Texture-flex sheet stuffed with tissue 


paper— 


—String sculpture as a background for merchandise, 
when done tastefully, can allow a displayman to show 
off his artistic talents as well as install a selling window 
...« This is ideally demonstrated by the display above 
by Harold Tanner, South East Furniture Company, Salt 
Lake City, Utah ... The string designs, together with 
the bathing beauty in the foreground with her pet 
peacock, are an appropriate setting for patio and 
lawn furniture . . . Mr. Tanner is also responsible for 
the display on this month's front cover— 


—Chicken wire is being used for everything but restraining chickens, 
it seems, from the number of displays received lately from all over 
. . + In the display at left by Paul Garnier for Berg's, San Jose, 
Calif., it is molded in the shape of two male mannequins and two 
chickens, all part of a well-conceived presentation of men's sports- 
wear ... Also notice the ceiling lighting arrangement— 
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IMAGINATION RULES 
IN LOS ANGELES DISPLAYS 


[Continued from page 25] 


Mother was overwhelmingly honored at 
Robinson-Beverly Hills in a “Mother's Day” 
promotion. The kind, generous, understand- 
ing dear was glorified from the present day 
back to 1880 by costumes of the different 
eras on mannequins. Interest in this pre- 
sentation snowballed to where people from 
all over Southern California came to view 
it and a newspaper acknowledged it with a 
full-page of publicity. 

Lee Domez, display manager, displayed 
the costumes at ten-year intervals through- 
out the windows and interior. In the main 
window, a white curving stairway carpeted 
in red showed fashions beginning with the 
vear 1900 at the top of them and ending 
below with those of 1950. To the left in the 
foreground, a young mother in the latest 
fashion was receiving a gift from a swain 
in summer formal. Propped along the win- 
dow, a large white sign with pink hand let- 
tering carried the simple but effective cap 
tion, “Remember Mama.” 

The balance ot the windows and many of 
the islands in the interior displayed a present 
day fashion on a mannequin holding a huge, 
floor-length carnation and one of the old on 
a dress torm. Gift boxes and the clever 
reader completed each of the presentations. 

setter sportswear found an exquisite set- 
ting at Saks Fifth Avenue-Beverly Hills 
where Art Alvarado is the display director. 
The merchandise was all royal blue accented 
with white accessories and blue and gold 
jewelry displayed on an individual manne- 
quin in each of the windows on Wilshire 
boulevard. An array of Kelly green palm 
leaves appliqued with orchids of various 
colors decorated the light blue drapes in the 
background. On the carpeted floor, an ele- 
gant Italian antique, either a vase or a de- 
canter, completed the very fashionable com- 
position for those with a champagne taste. 

Outdoor furniture was brought into focus 
dramatically at May Co.-Los Angeles by 
Stanley Thompson, the display director. 
Cleverly, a drawing of a Southern Califonria 
back yard was sketched on the window in 
blue print fashion. It imaginatively iden- 
tified the different areas, such as the patio, 
swimming pool, house, etc., where the popu- 
lar cast iron furniture can ideally be used. 
The walls of the windows were surrounded 
with the many different designs and finishes 
available and were warmly accented by a 
beautifully costumed mannequin. 

The floors were white in high glossy fin- 
ish. The reader in the toreground effective- 
ly described the main use of the furniture 
with the words, “Planned for outdoor living.’ 





Eureka Appoints Manager 
For Tape, Label Sales 

Kureka Specialty Printing Co., Scranton, 
Pa., has appointed Myron E. Sills sales 
manager of the firm's new Tape & Label D1- 
vision, with headquarters in Eureka’s New 
York sales office. Mr. Sills has been in the 
specialty printing field for 20 years, and 
will be responsible for sales of the com- 
pany'’s newly acquired Mark’Andy Division 
in St. Louis, manufacturing pressure-sensi 
tive tapes and labels. 


JULY, 
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Patio Cascade 
by RACECRAFT 


Today's finest self-contained waterfall unit. 
No plumbing required. Assembled in 15 min. 


INQUIRIES 
INVITED 
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For Free Brochure write: 


| ‘a | 
RACECRAFT 8474 Garvey Ave., South San Gabriel, Calif. 


-So Low In Price... You Can Buy Several 
To Supplement YOUR DISPLAY LIGHTING Needs 


Show cases: store windows; signs; interior displays, etc., get a luxurious lift in sales appeal 
when one or several PEE WEE spots are used. Ideal for short range in both white and color 
lighting. Handy for top, side or high lighting. Unit is compact, lightweight; has polished 
mirror, Fresnel lens: universal mounting bracket; gelatin color holder and 3 sheets of assorted 
colored gelatin; black and silver wrinkle finish; size: 4'/2"' x 5°° x 2!/2""; Range: from 12” 


con to - spread at 3 feet, $9.45 
Price Does Not Include Bulb 

ALSO , : 

BEST 400 WONDER SPOTLIGHT : | PEE WEE 

BEST AUTOMATIC COLOR WHEELS ) — 

DISPLAY LIGHTING ACCESSORIES 






















Write For Literature 








Let BEST Help 
You Do A Better 
Lighting Job! 





THE BEST DEVICES ‘: 


10921 Briggs Road, Cleveland 11, Ohio 




















WOOD PRODUCTS 


e Custom made e Production runs 


e Shipped directly to you or 
individually to your customers 


FIBERS 


SUPER FINE ANGEL HAIR 
ONE POUND 

POLYETHLENE BAGS 
IMMEDIATE DELIVERY 


Complete woodworking plant at your disposal. 


BARNEY ROBERTI 


Cabinetmakers-Manufacturers 
YOUNGSVILLE, PA. 





PERMALIFE GLASS FIBER 


P. ©. Box 6356 San Antonio 9, Texas 











Distributor and Agents Inauiries invited 















Learn HOW To 


RIG and FORM 
MEN'S WEAR 


for Display expertly and professionally 


The most useful book ever written about 
RIGGING and FORMING 
Men's Wear for Display 
by Lloyd L. Buzan 


This is the book display men and store owners 
have been wishing for. With the aid of this book 
anyone can learn how to handie men's wear like 
the famous men's stores. The professional methods 
of rigging and forming men's wear explained by 
step-by-step photos (over 375 illustrations) with 
easy to understand instructions. Worth five years 
training under a professional trimmer. Learn the 
newest procedures in rigging Shirts, Underwear, 
Ties, Robes, Shoes, Hats Slacks, Suits on half 
mannequins, Suits on mannequins, folding, laying, 
and hanging Topcoats — everything from hats to 
shoes fully discussed including tools of the craft. 
Don't be without it. Worth ten times the cost. 
106 pages 9x!2 with hard cover. 


$10.00 postpaid 
Order your copy today 


DISPLAY WORLD, Cincinnati MW1, O. 
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Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free to you — 
names of our graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 


STUDY 
WINDOW DISPLAY 
AT HOME 





WHITE MICA 


FIREPROOF .. . REALISTIC 
SPARKLES LIKE Meal SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


79 PROSPECT ST. 
STAMFORD, CONN. 





() DECORATIVE FOILS 


R P Expanded Aluminum Foil, R P Ex- 

panded Puffing Foil, R P Unexpanded Foil, 

R P Non-Expandable Foil, R P Base Metal 
Write for Samples 


RESEARCH PRODUCTS CORPORATION 
1015 E. Washington Ave., Madison 1, Wisconsin 
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SUMMERTIME FASHIONS 
PREVAIL IN CHICAGO 


[Continued from page 27] 


for instance, the country club setting 
here, called “The 19th Hole,” 
tained a serving bar complete with stools, 
bottles and plants in white pots. 

Mr. Bradley and Window Display Man- 
ager Dick Minto promoted wash-and-wear 
travel-light men’s wear in the windows of 
the Men’s Store, not illustrated One win- 
dow contained a four-foot balance scale with 
a wash-and-wear shirt on one end being 
overbalanced by a large feather. Pieces 
ot luggage used in the displays were small 
to emphasize the travel-light wash-and-wear 


phere; 


shown con- 


idea. 
Jack Boghosse, Goldblatt’s display di- 
rector, used a Du Barry Lipstick advertise- 
ment in Harper’s Bazaar as the theme for a 
“snowball of fire” red and white lipstick- 


fashion promotion. White wash-and-wear 
fashions were displayed in an ethereal at- 
mosphere of icicles. A simple white-on- 
white floral trim showed up magnificently 
on a red-shoed mannequin. The floor was 
blue soap flakes and Styrofoam snowballs of 
various sizes. A frosty red-topped tree was 
made of swirling red net petticoats that 
matched the color of the lipstick. A sign 
describes white as “the cool, calm collected 
color — a perfect complement to your glow- 
ing snowballs of fire lipstick.” 





New Schwartz Catalogue 
For Fall, School 

Artificial flowers, foliage, display units 
and novelties are contained in the new fall 
catalogue distributed by Bernard Schwartz 
& Co., 426 East 91st street, New York City 
28, N. Y. Fall and back-to-school items 


are stressed. 
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PIS PLAY 





PIRECTOK 


... WOODWARD 4nN© LOTHROP 
WASHINGTON, D.—. 


Rrromstep Pis PLAY DIRECTOR 
ON FEGRUARY 1 '1958. 
A NATIVE OF NEW YORK STATE, 
He STuDiep AT CARTERET 
ACADEMY ANP WITH THE 
| ART STUDENTS’ LEAGUE WERE 
“ar (FE ALSO ATTENDED GEORGE 
WASHINGTON UNIVERSITY 
AND AMERICAN UNWERSITY 
IN WASHINGTON, D.C. 
HE CAME To WASHINGTON IN 
ISSS AND BEFORE JOINING 
WoceP WARD ANP LOTHROP 
WE WAS A SCIENTIFIC ILLS TRA- 
TOR FOR THE ZOOLOGICAL PARK 
IN THE NATIONS CAPITAL. 
JOINED WEL IN 1937 ASA 
MEMBER OF THE MENS Fur- 
NISHING bePpr. ErTeeeo 
WIN DoW DISPLAY IN 1938 
AMD IN 1946 BECAME SUP— 
ERViISCR OF AO, BUILDING WINDow 
INTERIOR Dit eray. 
BECAME Asc‘. MGR, OF WiIrkdDow 
DISPLAY IN 19580. IN 1966 KE 
WAS MADE Ass. WINDow AnD 
INTERIOR DISPLAY NGR. 
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New Softener Developed 
For Sculpt-O-Fab 


An extremely fast softener, which is 
easier to work with and very mild, has been 
developed for the colloid treated fabric 
Sculpt-O-Fab. In addition, this softener 
contains a fungicide with special properties 


that prevent wet-rot, mildew and bacterial 
action where colloid treated fabrics are used 
for outdoor use in extreme weather condi- cH 
tions. Although in an emergency, M. E. K. 


(Methyl Ethyl Ketone) can be substituted as 
a softener, it should not be used for outdoor 


; a ee % = fit ; 
use if durability and lasting qualities are a ; o 
determining factor, the firm states. 36 MODELS— 
‘th ; age 80 STAPLE SIZES... 
In addition to its line of specifically de- @ . 


, . eee , ; plus handy Hansen Vest- Kit 
signed softeners is included softeners which (below) for greater 


do not attack Styrofoam or foamed plastics, convenience 
M. E. K. is also stocked, as reported, by 
Ben Walters, Inc., 156 Seventh avenue, New 
York ll, N. ¥. 





British Exhibit, Convention 
Held June 15-18 

The Fourth National Display Exhibition . 
and Convention was held June 15-18 in the Good design and construction in all Hansen 
, Tackers give them a well balanced “‘feel” in 
every application. Saves you lots of time, too 
... aS they'll zip through any job with no delay, 


hibition of the latest British display equip- no wasted staples. Always ask for Hansen. . . 
ment, fixtures and materials were programs the very best in Tackers. 


and lectures on “The Shop,” “Lighting,” “The Y for free literat 
Point-of-Sale Unit,” “The Shopfitting,” per oem ean 


“Imagination,” “The Open-Back Window,” A L HANSEN MFG C0 
and a question and answer period answering os os e S 
questions posed by displaymen on exhibition 5041 RAVENSWOOD AVENUE 
work, window display, multiple display and CHICAGO 40, ILLINOIS 

screen process printing. Outstanding per- 


sonages in these various fields conducted 
the programs. 





Royal Horticultural Society's new hall in 
London, England. Accompanying the ex- 














Vilimas Dons Hula Skirt 
To Boost May Sale 

According to H. S. P. News, employe 
publication of the H. & S. Pogue Company, 
Cincinnati, “It’s doubtful 1f Hawaii's actual 
admission to statehood caused any more 
commotion than the sextet of hula dancers 
imported for our opening May Sale Rally.” 
Among the grass-skirted cuties, “imported” 
from the various store departments, was 
Louis Vilimas, display director. He and 
other male performers were disguised — not 
very successfully — behind the skirts, leis, 
huge bowls of fruit and false eyelashes. 
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Life-Size Birds 
Called ‘People Watchers’ 


Colorful, realistic, life-size birds known as 
“People Watchers” have made their appear- 
ance in displays throughout the U.S. Eighty- 
eight separate hand operations plus cotton, 
wire, feathers and dye go into making these 
birds, exclusively imported by Barcque Im- 
ports, Ltd., 1662 Palm avenue, San Mateo, 
Calif. There are 24 varieties. Information 
is available upon request. 











annequin CArt School 


Visual-Aid Mannequin Art Course 
813 Articles 


JUNHOOUG Jded V YOs ALIUM 


"JONIGNOdSIYANOOD Ag suinbouunw aunysoda, pup ‘ysiuljos 


‘npdau oO 


509 MAHONING AVENUE — YOUNGSTOWN 2, OHIO 


Correct Address Given 
For Display Arts 

The address of Display Arts, Inc., given 
incorrectly in the advertisement in the June 
issue, is 600 West 57th street, New York 
City 19. The phone number is COlumbus 
5-6023. Write or phone the firm for infor- 
mation concerning its new mechanical dis- 
play units for Christmas. 


Comprise A 104 Lesson Course 


+ 'GOf-JHL-NO-NIVUL © * * SHH pur 'syuepnts 


| Student's Preface Booklet 

104 General Text Booklets 

104 Lesson Assignment Booklets 

104 Supplementary Series, 1000 Pictures 
500 Visual-Aid Series, 5000 Pictures 


fly ‘SUBPAA PADD MOUS ‘SYsWWI] MOPUI AA 


D Us ko 
A Complete 
104 Lesson 
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SPRING 
GREEN! 


3 day SERVICE to Chicago, Mil- 


waukee, Detroit area. 


3 day SERVICE to New York, Phila- 


delphia, Boston area. 
6 day SERVICE to Los Angeles, San 


Francisco area. 


3 day SERVICE to Miami, 


Orleans area. 


“NATURALIKE” 


GREEN GRASS 
DISPLAY MATS 


@ The natural look of living grass 


New 


@ Fire-proofed and mildew-proofed 


@ Special sizes made to order in 
any length and width. 


MEMORIAL 
GRASS CO. 


521 EAST 7th STREET 
UHRICHSVILLE, OHIO 


40 years’ manufacturing experience 
in serving display needs. 








FEATHERS 
for DISPLAY 
OSTRICH FEATHERS 


all colors and sizes 


MARIBOU in 2 yard strings 


all colors 
Excellent delivery 


SOUTH AFRICAN FEATHER CO. 


1015 Filbert St., Dept. W 
Philadelphia 7, Pa. WAlnut 5-5219 














Nurbattan 


wood letter co. 


‘neorwpoRrmaves 


'S' WEST 18th ..., NEW YORK Il, 





Jobbers Wanted 


TRIMMER'S HAMMER 
WITH PIN AND STAPLE PULLER 
$1.25 ea. 


HAL FISK 


— 6 or more $1.00 ea. 


3764 SHAFTER AVENUE 
OAKLAND, CALIFORNIA 


N. Y. 
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SOMETHING IMPORTANT S GOING ON 


Escalator Installation 
at Lansburgh s 


By MYRTLE STEWART 


Having escalators installed 
soon? Try direct approach 
instead of apologies or de- 
featism ... Take advantage 
of blank walls for display use 


ANSBURGH’S in Washington, D. C., 
turned its recent escalator installation 
into (almost) an angel in disguise. In- 

stead of witty or diversionary tactics, the 
store erected attractive signs, underplaying the 
conventional apologies and defeatism. 

in all floors the installation-area was en- 
with cream-colored wallboard. The 
actual inconvenience to the public was slight 
and cleverly sugar-coated. 

The signs on all temporary walls were visible 
from everywhere on the floor, on all floors. 
They oval-shaped and_ be-flowered, 
printed in white lettering on wedgewood blue, 
saying things like “Behind These Walls Some- 
thing Important Is Going On,” and “We’re 
Making It Easy To Reach The Top.” Others 
indicated the nearest elevators and stairways. 

The way Arthur Gray, display manager, 
handled the project was enough to start a 
fashion in blank walls for displaymen to show 
forth more of their artistry! This was es- 
pecially true in women’s wear. The wall, not 
was hung with painted oval frames in 
which merchandise were attached 
to the tinted burlap mat of the frames. Each 
frame was executed in blending tones of one 
to match the frame’s color. The motif 
purse, belt, scarf, slim umbrella, flower, 
suede gloves and a bottle of 
umbrella handles projected 


closed 


were 


shown, 
access( ries 


color 
was: 
rope of beads, 
perfume. The 


across the frames, while chiffon scarves, caught 
inside the frame with a flower, billowed outside 
onto the wall. Some of the frames were filled 
with variegated spring flowers, alternating with 
the ones containing merchandise. 

On the bare walls of the children’s wear 
department, giant lollipops were criss-crossed. 
Each lollipop had an intriguing, different ka- 
leidoscopic design, and each was adorned with 
colored satin ribbon in bows and _ streamers. 

The oval mirrors on the wall of the lingerie 
department were alternately pink and pale 
blue. Each was caught with a sprig of flowers 
and tied with satin ribbon of the opposite color. 
The ribbon, intertwined, cascaded across the 
wall from mirror to mirror, one mirror lower 
than the other, and the unit was then repeated 
in reverse. There were bright red 
sprinkled here and there for accent. 

Lansburgh’s new escalators were put into 
use in July. The remodeling exigency was 
handled in such a way that the store achieved 
a remarkable atmosphere of intimate friendli- 
ness without losing dignity and without losing 
any of the good will of its customers. 


roses 


Max A. Caine Merges 
With Lico Displays 
On June 20, the 


Max A. Caine Co. 
merged operations with Lico Displays of 
Brooklyn, N. Y. Max A. Caine became in 
charge of sales in both display fixtures and 
point-of-sale merchandising units for 
Lustra-Cite Industries, Inc. (Lico Display 
Fixtures) on a national According 
to Michael Halpern, head of Lico, “This 
new set-up will bring together, under one 
roof, the leading lines of stock display fix- 
tures and the largest assortment available 
in the country with top manufacturing fa- 
cilities. He adds that present stock numbers 
and prices of the “Caine” line still apply. 


basis. 
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Harley Earl To Design 
U. S. Zagreb Exhibit 


Harley Earl Associates, the Detroit indus- 
trial design firm, has been selected by the 
U. S. Department of Commerce to design 
the U. S. exhibit at the Zagreb International 
Trade Fair in Yugoslavia, it was announced 
today by James Earl, president of the Earl 
company. Some 18 different exhibits trom 
UL. S. manufacturers and retailers will be 
housed in the American pavilion at Zagreb. 
The tair will open in September. 

Harley Earl Associates is the design firm 
headed by the former chief of General 
Motors styling, Harley Earl. It has de- 
signed numerous displays and exhibits for 
many U. S. firms, including U. S. Rubber 
and the Aluminum Company ot America, 
but this is the first European exhibit it has 
undertaken. 


Idea Booklet Available 
From Frostee Sno 

Nineteen photographs of displays in which 
Frostee Sno Blocks played an important 
part are contained in a new book of ideas 
prepared and distributed by Frostee Sno 
Company, Antioch, Ill. Included are illus- 
trations of the firm’s new Froth-E balls 
in six sizes. According to the firm, these 
snoballs are rough textured, very realistic 
and durable. Styrofoam scatter snow is 
also available. Write for a free copy of 


the booklet. 


‘Lucky Displayman' Gimmick 
Initiated By Elect 

Elect Manufacturing Co., Ine., 7ZI1I5A 
Grand avenue, Maspeth 78, Long Island, 
N. Y., has included the photos of three 
“Lucky Displaymen’” somewhere in_ the 
company’s new fall catalogue. Each of the 
three displaymen must identity his own 
photo in order to receive a $25 cash prize. 
Photos are sought from more displaymen 
for insertion in other forthcoming seasonal 
catalogues. More than 10,000 fall brochures 
have been mailed. 


Paper Folding Art 
In Current Showing 

The first full-scale showing in America 
of the ten-centuries-old art of paper folding 
opened at The Cooper Union Museum in 
New York City on June 1 and will remain 
on view until August 31. The exhibition 
contains more than 175 objects ranging from 
the youngster’s paper airplane and the tra- 
ditional newspaper presman’s hat to ele- 
phants, grasshoppers and a variety of other 
items. 


New Vinyl Spray 
Developed For Display 

A vinyl spray designed especially for dis- 
play work with a minimum loss of time 
and effort has just been developed by 
Taussig Paint Sales Co., Old York road 
and Township Line, Jenkintown, Pa. Called 
“Lasticolor,” the protective and decorative 
spray for plastics, leathers and natural 
and synthetic fibres comes in 14 mix-or- 
match shades. It does not change the tex- 
ture of the material and it also adds water 
repellency and retards soiling. Write for 
further information. 
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—>Maquetie=z. 
“SGNPRESS” 


SHOW CARD AND POSTER MACHINE 


Ase Festa | SPEED----SIMPLICITY 


Tm LOW OPERATING COST---LONG LIFE 
MODEL “A” “ii 


With new “Magnetic” type 
lock up. Greatest advance- 
ment in sign machines within 
last 25 years. SPEEDS UP 
OPERATION’ and provides 
complete flexibility of type 
arrangement. 


MODEL “"B" 


A medium priced sign moa- 
chine using rubber type. Pro- 
duces high quality signs at; 
low cost. 

Many national chains hove 


from 50 to 500 or more Sign- 
press machines in use. 
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MODEL A — 14 x 22 — Patents applied a 
MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX G-144, ADRIAN, MICH. 








The ART R. 


810 PENN AVE. 





PLAQUES 


of distinction 


Add character to your windows with these 
plaques, handsomely produced in cast alum- 


inum or wood and metal combinations. 


EXCEPTIONALLY LOW PRICES 


10i—Horse Plaque, 24'' x 24"', expanded metal with 
walnut frame and cut-out horse. 


Left or Right, Right shown..... ' $18.50 ea. 
102—Sword, 3"' x 26''—cast aluminum 6.50 ea. 
103—Sword, 10°' x 25''—cast aluminum 6.50 ea. 
104—Dueling Pistol Plaque, 10°’ x 25''—Cast 

brass pistols on cast wood frame 11.25 ea. 
105—Eagle, 10'' x 26''—Cast aluminum . 8.50 ea. 
106—Knight's Head, 8° x 16"— 

Cast aluminum . 5.00 ea. 
107—Sceptre, 4'' x 23''—Cast aluminum . 5.75 ea. 


108—Shield, 19°" x 19''—Cast aluminum 14.50 ea. 
109—Dueling Pistol Plaques, 8'' x 17°’ each 
Cast brass pistols on cast wood frame. 12.00 pr. 


COHEN co. 


PITTSBURGH 22, . 
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Force Attention, Increase Advertising Value 


REZE2ERS 
® ELECTRIC COMPANY 


FLASHERS 


Since 1900 





RIVER GROVE, ILL. 
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STYLIZED 
KIDS HEADS 


9PA524 


Colorfully hand painted and decorated 
half round papier mache heads with wool 
hair. Excellent for "Back to School" or 
specific promotions. 


Approximately 12" x 12”. 


$57.00 ic 


DOZEN 
assorted poses or as specified 


david hamberger inc. 
136 WEST 3Ist STREET 
NEW YORK |, NEW YORK 














WIRE 


MANNEQUINS and FORMS 


Ladies... Men 
... Children 


Different and 
unique, these 


HAND 
SCULPTURED 


chicken wire forms 
will give your dis- 
added 
Versatile — 
be used up- 
right or hang from 


plays an 
flair. 


ccn 


a wall or ceiling. 
EXCELLENT FOR 
BEACHWEAR. 


Available in 
white, 


black, green, blue, 


natural or 


pink colors. 
° 


Write for further 


information. 


HERZBERG-ROBBINS, INC. 


110 W. 30th Street, New York 1, N. Y. 
PEnn 6-3585 
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Ford Rotunda Exhibit 
Silvestri 


Built by 


‘New Adventures on the 

American Road," is largest 

single display ever pre- 

sented in Ford's Dearborn, 

Mich., showplace . . . Salutes 

Alaska through animation, 
scenery 


HE 49th state, Alaska, is being tea- 
I tet in the largest single display ever 

presented in the Rotunda, Ford Motor 
Company’s exhibits building in Dearborn, 
Mich., which opened May 10. 

The Alaskan the center 
court of the Rotunda and will be the major 
exhibit of the 1959 summer show, “New 
Adventures on the American Road.” In 
what is believed to be the biggest repre- 
sentation of Alaska ever exhibited in the 
United States, the backdrop for the Rotun- 
da scene is 125 feet wide. On it, a moun- 
tain rises to a height of 50 feet. In the 
foreground, a waterfall, 20 feet high, utilizes 
45,000 gallons of water per hour. 

Animated figures in the setting are a 
Kodiak bear, 9 feet high; a fisherman; trout 
which jump in the watertall; a walrus, and 
a seal that cavorts in the water. 

Living trees and wildflowers, indigenous 
to Alaska, an 18-foot totem pole and Ford 
station wagons carrying outdoor living 
equipment round out the The Na- 
tional Geographic Society assisted the Ro- 


scene occupies 


scene, 


—The cool waters of the Ford Rotunda's 
Alaskan Scene prove irresistible to the attrac- 
tive lady as she joins two of the animated 
figures in the exhibit, a seal and a walrus... 
ncluded in the Alaskan scene are living trees 
and wildflowers, an animated fisherman and 


Kodiak bear— 


—Counting noses takes some doing on the 
18-foot totem pole at the Ford Rotunda... 
The totem pole is a part of an Alaskan scene 
in the center court of the Rotunda . . . The 
largest single display in Rotunda history, the 
Alaskan scene includes a backdrop 125 feet 
wide, a mountain 50 feet high and a waterfall 


20 feet high— 


tunda staff in selecting authentic trees and 
flowers for the exhibit. 

The scene was constructed by the Silvestri 
Art Manutacturing Company in Chicago. 
Four trailers, 40 feet long, and another open 
at the top to accommodate 20-foot-high trees 
were needed to bring the scene to Dearborn. 
Silvestri officials the mountain 
backdrop as one of the largest ever painted 
in their shops. 


describe 


The Rotunda is one of the nation’s top six 
tourist attractions. Every year nearly 2,000,- 
O00 from throughout the United 
States, its possessions and more than &0 for- 
eign countries visit the Ford Motor Com- 
pany showplace. Tours of the nearby Rouge 
plant originate at the Rotunda. 


persons 


Jet-Spray Colors Feature 
Brightness, Durability 


Lawter Chemicals, Inc., an- 
line of aerosol packaged 
fluorescent colors under the trade name Hi- 
Viz Jet Spray Colors. The line is available 
in eight brilliant that are said to 
last indefinitely indoors and many months 
out-ot-doors, 
methods. 


Chicago, 


nounces a new 


C¢ yh rs 


depending upon application 
Lawter also manufactures and 
makes available in aerosol containers white 
primer for under Hi-Viz fluorescent 
colors, and filtering clear sealer, a protec- 
tive covering which extends the fluorescent 
tile of the application. Further information 
may be had by writing Lawter Chemicals, 
Inc., 3550 Touhy avenue, Chicago 45. 


use 
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JULY, 1934 
Clinton Clark joined the H. & S. Pogue 
Company, Cincinnati, as display director: 
he had formerly held the same position with 
Schuster’s, Milwaukee. 


Paul Durand, Olds, Wortman & King, 
Portland, Ore., became president of the 
Pacific Coast Association of Display Men. 


He replaced R. E. McWain, who resigned 
because of ill health. 

Resigning from Stern Brothers, Arthur 
Thygesen took over the display manager's 
job at Gimbel Brothers, New York City. 

Succeeding Charles A. Merrill, Fred Hei- 
delberg became display manager for Kautf- 
man-Straus Company, Louisville. He had 
formerly been in the same capacity with 
McCreery & Co., New York City. 

H. A. Bidwell, display manager, J. C. 
Penney Company, Everett, Wash., said in 
DISPLAY WORLD “Modern window dis- 
plays aren't always a question of elaborate 
effects. Such elaborate window showings 
do not effect progressive display; such pre- 
sentations merely produce beautiful window 
compositions for several feature presenta- 
tions with succeeding displays appearing 
quite out of place merchandised as they are 
in front of a background that has nothing 
in common with the merchandise or the 
event being promoted.” 


JULY, 1949 

Lee Court, display director for Wm. F1- 
lenes’ Sons Company, Boston, left July 7 
for France, where he arranged for special 
display materials to be used in connection 
with the store’s autumn promotions. 

For many years display director for Bur- 
dine’s, Miami, Harry Eastham was promoted 
to general sales manager. William Rauler- 
son, formerly his assistant, was promoted to 
display director. 

Sam Gordon Miller resigned from the dis- 
play staff of Bloomingdale’s, New York 
City, to accept a position as display director 
of The Blum Store, Philadelphia. 

In a review of the Visual Merchandising 
Research Series Report No. 1, published as 
a collaboration of New York University’s 
School ot Retailing and National Associa- 
tion of Display Industries, Altred C. Thomp- 
general manager, Miller & Rhoads, 
Richmond, Va., had this to say: 
from the report ‘most members of the 
play protession are unable to resist the con- 


Son, 
“To quote 
dis- 





clusion that they are contributing more to | 


the sale of consumer goods and services than 
management recognizes. We believe this is 
true — but we do not think this lack of 
recognition can be blamed on management. 
In our opinion this failure to recognize 
the tremendous potential power of visual 
presentation of merchandise for ‘selling 
merchandise’ is inherent with the display in- 
dustry and the display managers themselves 
... Too much emphasis in the past has 
been placed on the ‘artistic’ value of the dis- 
play props and the decorative motif of the 
store rather than applying the primary ques- 
tion of function, “Will it sell merchandise ?” 
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Wherviest Christm as 


MINT SILVER 
SUN GOLD 
MIKADO PINK 





TINSEL GARLANDS 


Dazzlingly Brilliant — Vivid Colors 
Proudly made for the Display Trade in our New York Factory 


Available in the following ROYAL-ORIGINAL colors 


FRENCH BLUE 
CHARTREUSE 
MOUNTAIN GREEN 


or any Glittering Combinations of your choice 


Manufactured in lengths and widths to your specifications 


Stock sizes immediately available. 
TARNISHPROOF e FLAMEPROOF 


ROYAL TINSEL INC. 


42 GREENE STREET e WORTH 6-5733 e NEW YORK 13, N. Y. 


DAWN RED 
FUSCHIA 
AQUA 
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FREE IDEAS 


Send for the 
NEW 


“a picture 
book of 


ideas. 


Frostee Sno Co. 
BOX L 
ANTIOCH, ILL. 
Phone 491 














COUNTER DISPLAY STANDS 


No. 667—Adijustable Easels—Aluminum, 2” high, for small 
hard-to-display items $2.25 Doz. 

No. 710--Plate Stand—-Nickel plated, 3” high, display any 
shape plate securely $1.68 Doz. 

No. 711—Same as No. 710 finished in brass (not shown). 


$2.10 Doz. 


No. 650 
No. 655 
No. 700 


All Purpose Display Easel 
white plastic, 4” high 
Larger version of All Purpose 
white plastic covered, 6” high 
Plate and Tray Stand—Holds 
6° to 18°, brass finish 


Covered in resilient 
$2.40 Doz 

Display Easel 
$4.20 Doz 

plates or trays 


$2.70 Doz 


Jobbers Inquiries Invited 


ROBERTS COLONIAL HOUSE, INC. 


® 300 EAST 152nd STREET © HARVEY, ILLINOIS 








SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 


Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 
5 


BOX 3 YARDVILLE, N. J. 

















FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 











NATURAL PREPARED 
FOLIAGES , WOOD 


TROPICAL 
ACCESSORIES 


+ CALIFORNIA 
¢ FLORIDA 
¢ PHILIPPINES 


AVAILABLE AT YOUR 
DISPLAY SUPPLY HOUSE 


Benson Company 


202 E. Pacific Coast Hwy. 
Long Beach 6, Calif. 
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. . . 
children’s. misses, women’s, and men’s. 


HIGHEST QUALITY, EXTRA LIGHT 
WEIGHT, UNBREAKABLE. 


Jobbers: Some Territories still open. 


ROYAL MANNEQUIN 


256 Wallabout St. Brooklyn 6, N. Y. 
EVergreen 7-3150 


_ Ryans Head South 
_ To New Territory 


Carolina. 


| July 1. 


| Largest Litter Bag 
| Supports Civic Drive 








(Continued from page 14) 


for such things as roller wear, 


bearings and 


other slow-to-deteriorate parts that might be 
overlooked by the machine operator. 

It was a shock to learn of the death of 
Mr. Robert M. Heilbron, who, up until becoming ill 


a few months ago, 


prepared a monthly group of 


display sketches under the title "Ideas by 


Heilbron." 
on May 20, he wrote, 


Only a few weeks prior to his death 
saying that he was 


recovering and would be ready to resume his 


series in this issue. 


Cordially yours, 


FulZy 
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New GE ‘Quartzline’ Lamps 
Eliminate Blackening 

\ revolutionary new line ot “Quartzline” 
lamps which throughout 
their lite has been announced by the General 
Electric Company. 


never erow dim 


Through application ot 


| a unique iodine cycle the tungsten filaments 
are rejuvenated within the tubular incan- 
| descent lamps, resulting in longer life and 
| retention of brightness. 


The 500-watt lamp 


| is just over 4% inches long and operates 
' on standard 120-volt power, producing 10,500 


lumens and rated at 2000 hours. These new 
lamps will be available later this summer, 


| a GE spokesman said. 


Joe and Carol Ryan, husband and wite 


sales team for Garrison-Wagner Company, 


| have announced their transfer to a new sales 
| territory. 
| for the past 15 years, Mr. and Mrs. Ryan 
| will now move to Jacksonville, Fla., where 


Having served the Chicago area 


Florida, North and South 

Virginia and Georgia effective 
Their new address will be P. O. 
Box 1565 in Jacksonville. 


Joe will cover 


For the spring “Clean Up” campaign in 
Louisville, Ky., a 40-foot-high, 10-foot-square, 


| giant litter bag was produced by Central 
| States Paper and Bag Co., St. Louis. Made 
| of waterproof paper, it reminded citizens of 
| the Mayor’s Anti-Litter Campaign. 
| advertiser also distributed small imprinted 
| litter bags for use in automobiles; 
| also produced by Central States. 


A local 


these 
The large 
bag was located at City Hall. 
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New Lettering Book 
Stresses Individuality 


An attractive new instruction book in let- 
tering has been published by Davis Publi- 
cations, Inc., Printers building, Worcester &, 
Mass. Written by John W. Cataldo, teacher 
of lettering and design at Columbia uni- 
versity, New York City, “Lettering” stresses 
throughout “further experiments in_ indi- 
vidual interpretation” by the student of let- 
tering at the secondary or advanced levels 
ot study. Aimed primarily as a guide to 
teachers of the subject and for use as a 
course outline, the book will be a valuable 
addition to the displayman’s library. Contact 
the publisher for an informative brochure 
containing descriptive outline of this book 
and others on related subjects. 


-_—__——--— - 


Fabric Spray Manufacturer 
Seeks Display Market 

Talbot's Fabric Color is a new fast-drying 
dye that can be applied by its aerosol con- 
tainer for small spray jobs or is available 
in larger volume for other spraying equip- 
ment. Although primarily meant for fabrics, 
many interesting effects can be accomplished 
on unfinished wood surfaces, absorbent 
papers, foliage and any porous surface. It 
comes in 14 colors, including light pastels, 
pure colors and black. 

Free literature describing this product is 
available to displaymen interested in fur- 
ther information and to manufacturers, job- 
bers and distributors. The H. Talbot Co., 
326 Railroad avenue, Cincinnati 17, is inter- 
ested in hearing of the ways in which this 
versatile product has been used or can be 
used by displaymen. 
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Morse Forms Agency, 
To Stress Retail Display 


A new approach to national advertising 
through retail promotion was outlined today 
by Albert L. Morse in announcing the open- 
ing of his new advertising 590) 
Fifth New York City. 

“To beat any previous year’s 
Mr. Morse declared, “the manufacturer's 
merchandising and advertising program 
must be geared to store window excitement. 
It you look at the merchandise idea 
and/or advertising theme and_ instantly 
visualize a dramatic window in good taste, 
you will do a great selling job. 


agency at 
avenue, 
figures,” 


Can 


“If your campaign has that ingredient, 
your salesmen will get behind it because 
they have a sixth sense for knowing what 
their customers want. With that ingredi- 
ent, the buyer will get his ad manager's 
enthusiasm, his displayman’s best efforts 
and capture salespeople’s interest. Most 
of all, the consumer-sell will be there.” 

In stressing store excitement as the ba- 


rometer of likely success ot a product and 
its promotion, Mr. Morse is strongly in- 
fHuenced his extensive retail contact 
work during almost a quarter-century run- 


by 


ning the advertising of big men’s wear 
firms. He was 17 years with Palm Beach, 
the last four as vice-president in charge 


of advertising of the clothing operation as 
well as the decorative and industrial fabrics 
of Goodall-Santford, Inc. 

From his five subsequent years as adver- 
tising director of McGregor-Doniger, Inc., 
Mr. Morse points to the introduction of 
nautical wear as proot of his principle that 
an ad campaign’s success is in direct ratio 
to its feasibility as an exciting retail pro- 
Seeing the 
over three 


growth ot 
ago, Mr. Morse 
visualized department and men’s stores’ 
windows and interiors alive with boats, 
pennants, motors and other paraphernalia. 
Having developed the promotional hook for 
an untapped market, McGregor developed 
the merchandise for it and an im- 
portant “beat” with an enormous and still- 
growing segment of sportswear wearers. 
Mr. Morse most recently was vice-presi- 
dent in charge of merchandising at the Hat 
Corporation of America, where his activi- 
ties generally are credited with engineering 
the revival of the derby —an event of minor 
importance to much of the public but of 
major consequence to the rising sales curve 
of the hat industry, due to the interest cre- 
ated in hats in general. 


motion. nationwide 


boating years 


scored 


New Concession Booth 


Has Quick Assembly 


A unique, low cost, all metal tramework 
concession booth can be erected or disman- 
tled by two men in five minutes without 
tools, nuts or bolts. The Universal Con- 
cession Booth is available as a self-support- 
ing base unit or with complete top assembly. 
All parts are interchangeable. The booth 


can be converted into six different sizes in a 


matter of seconds, even after it is erected. 
A variety of optional accessories are avail- 
able to allow the purchaser to equip booths 
to his particular requirements. Full par- 
ticulars are available from Louisville Metal 
Products Company, 1101 West Oak street, 
Louisville 10, Ky. 
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Finest under the Sun _ 


When fashion display must capture the summer 
mood ...in the swim... at the beach... on the 
patio .. . your figures must convey the essence of 
outdoor living as expressed only by these luxurious } 
high quality figures fashioned of fibre glass plastic : 
Our lightweight line } 


of men’s, ladies’, and children's figures tell the story 


with the finest Pugdin wigs. 


of fun in the sun as no others can. 


MANHATTAN MOTION MANIKIN MEGS. 









4 WEST 16th STREET 
NEW YORK CITY 11 








JK-59 DISMAR GIANT SCHOOL KIT 
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CASH IN on the exceptional sales potential 
of this display group. One of many Dismar 
aids to successful selling, sold by America’s 


Write for FREE 


leading display jobbers. 
catalog No. 759, today! 


Sizes: From 4” to 44” on paper and card 
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= ONLY $7 8-98 


DISMAR 


Main Office: A. & Clearfield 
Philadelphia 34, Pa. 


N. Y. Office: 225 W. 34th St. 














AS ADVERTISED || 


Store Directory & 
Bulletin Boards for 
Better Selling! 


Let an 


impulse buying with its depart- 
mental listings and your adver- 
tisements. Write today for Acme's 
folder 
Suggestion,” and the latest cata- 
log on directories and bulletin 


FREE 


boards. 


Acme board create 


"Selling Through 








ACME BULLETIN COMPANY 


37 EAST 12th STREET ec NEW YORK CITY 3 





59 

















CONDENSED BLOCK 
MAGNETIC LETTERS 
Here’s a new face in the famous plastic 
letters that stick to steel. Compact, 


high gloss Condensed Block letters are 
the fast and easy way to stylish signs. 


Free Folder on all three styles of Jiff- 
e-sign Letters — See your Jobber. 


ERROCRAFT 


MORGANFIELD, KY. 





“HI SIGNS” 


NEW DEPARTMENT LOCATORS 


Wonderful way to help customers find and 


identify each department at a glance! 
Merchandise symbols in striking modern wire- 
mesh sculpture attach overhead to columns 


or walls . . . also matching counter displays. 


MADISONIA MANIKINS, Inc. 


NEW YORK e 152 West 25th Street, CHelsea 3-1550 
CHICAGO e 11 South Desplaines, DEarborn 2-6818 
DALLAS e 3007 Canton Street, 
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SUMMER IN NEW YORK DISPLAY 


[Continued from page 19] 


use of fringed sailcloth awnings in colors 
complementary to the merchandise. 

In the window seen here — “oh, summer 
is golden when you know how to go about 
it!’ — a wicker serving cart and wicker 
chairs were used as props on green scat- 
ter grass. The backdrop was of moss green 
felt. Amber and blue filters on 250-watt 
spots provided the desired sun-drenched ef- 
fect. 

One of the mannequins was holding a copy 
of Edith P. Begner’s novel, “Just Off Fifth,” 
a prop that was used to plug “our Davidow 
suits in the window around the corner — 
‘Just Off Fifth’.” 

If you were showing off “Our Trousseau 
Shoeing for a fabulous Round-the-World 
Honeymoon,” where would your romantic 
tour lead you? If you were Sidney Shneer, 


I. Miller's 
would include 
Sightseeing and 
Fifth Avenue 


display director, your agenda 
“Riviera Runabouts ' 
Pyramids Fabulous 

Aperitifs in Paris 
Romance in Rome.” To give the bride some 
idea of the scenery she’d be seeing, you'd 
commission artist Dick Banks to produce 
a series of cosmopolitan paper cut-outs. 

To set off Mr. Banks’ conceptions, youd 
black cloth-covered floor and alter- 
nating black-on-white and white-on-black 
panels. As for the merchandise on display, 
you'd select shoes and matching accessories 
that were appropriate to the types of activity 
suggested in the five scenes. 

And, while you were at it, you'd do what 
is relatively rare at I. Miller and use the 
five side windows on 54th street to recreate 
the five and display more of the 
same type of merchandise Fifth 
avenue. 

If you did all 


use a 


scenes 
seen on 


this with that just-right 





TKASE PERSONALITIES Nol9...by Covoy 





Riverside 7-1937 | 
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Born IN ST. LOUIS; .... 


EDUCATED AT WASHINGTON 
UNIVERSITY THEKE. 

HAS EXTENSIVE BACK — 
@KOUNP IN RETAILING 
ORGANIZEP Nu-ERA 
PISPLAYS IN 1948. 
HOBBIES INCLUDE GOLF 
AND BRIPGE. NAME OF 
WRIDGE CLUB,“ THE EVERY 
TUESDAY NIGHT WITHOUT , 
FAIL FLOATING BRIDGE SOCIETY 


/ 


AcTWE IN DRAMATIC 
WORK SUCH AS ACTING 

SET DESIGNING. SCRIPT 
AND SONG WRITING- 


MILTON S@evebd 
IN 124TH. FIELD ARTILLERY 
$3 Rp. DIVISION, ..... ' 


HAS ONE SON AND 

ONE DAUGHTER 

NAMED PANID AND 
DALE 


PRESIPENT. NU- SRA PISPLAYS INC. 
ST Louis, Mo- 
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blend of taste, imagination, and sell, you 
might prove the peer of Sidney Shneer. 


When the Saks Fifth Avenue window seen 
here was being displayed, Display Director 
Henry Callahan was celebrating his 30th 
anniversary in a field to which he _ has 
brought a seemingly endless flow of ideas 
and techniques. For his third anniversary 
as director of all Saks display activities 
throughout the country, Mr. Callahan re- 
turned to the elegant French settings and 
equally elegant mannequins that character- 
ized his first windows for the store, win- 
dows which brought with them a new look 

a new sense of direction — for Saks. 


The mannequin seen here was 
against a tinted blown-up photograph of 
Versailles at night which had been draped 
in black to simulate a photographer’s studio. 
Real covered the floor, prompting 
thoughts of dew and coolness. A pair of 
iridescent turquoise butterflies were pinned 
to the drapery at the right. A larger but- 
terfly was perched on the spicebush and 
larkspur blossoms in the antique blue-veiled 
white marble urn placed down left. The 
drapery on the left was of a pale blue taf- 
feta which picked up the blue satin band on 
the mannequin’s dress. Her satin pumps, 
evening bag, stockings and earrings in turn 
picked up the blue of the band, while the 
pearl jewelry and lace handkerchief com- 
plemented the white of the dress. Grandini 
lighting added just the right touch of en- 
hancement to a tableau whose copy theme 
was “Heirloom Lace — fanning little gowns 
into grand-siecle splendor.” 


pe sed 


moss 


And splendor it was. 


“Macy's Aisles Going Tropical for Week” 
ran the column headline in The New York 
Times, indicating that when it’s time for 
Macy's annual flower show, it’s news in 
anybody's book. 


The store’s seventh annual storewide trib- 
ute to Mother’s Day found six Broadway 
windows given over to the theme, “Come 
Sail with us to the Islands of the World” 
— Hawaii, Bali, Madagascar, Japan, New 
Zealand and the Philippines. Display D1- 
rector John Foley used a one-color floral ap- 
proach in each window to set off a vessel 
appropriate to the being de- 
picted sailing on a “sea of flowers,” as the 
window phrased it. In the window 
seen here, for example, Japan was repre- 
sented by a sampan laden with mauve-to- 
magenta blossoms. 


environment 


COpy 


Inside the store birch sapplings marked 
the long aisles while the counters were all 
but concealed by displays of azaleas, rhodo- 
dendrons, hyacinths, lilies otf the valley, or- 
chids, tulips, begonias and peonies. In the 
Seventh avenue building reproduction of an- 
cient Hawaiian gods carved from giant tree 
trunks called attention to a display of Ha- 
walilian flowers, including the rare Obake, or 
devil's flower, and a new variation of the 
bird of paradise. 


The immensely 
Macy's annual 


successful version of 
flower was conceived 
by Mr. Foley during a world tour last year. 
A second round-the-world tour was made 
this year to collect authentic materials and 
data. 


show 
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Sampling 
of 


Techniques 


CELASTIC RIBBON 
SCULPTURE 


SEE YOUR REPRESENTATIVE 


2 


141 West 24th Street . 


GOLD LEAF STAIRCASE 
LATEX HEAD 


COWL fas ord. 


ASSOCIATES, INC. 
New York ll, N. Y. 














LUMBER 


From a 1” x 2” furring strip 


toa 12” x 12” Timber. 





Masonite Cut 
Celotex 
Mouldings 


to your 


Homasote 
Plywood 
Upson Board 





There are more Special Items in this MODERN Lumber Yard than in any other in New York 


LARGEST and most DIVERSIFIED Lumber Companies. 
© FAST SERVICE e 


TULNOY 


17 Ridgewood Place 


specifications by one of New York’s 


LUMBER 
& TRIM CO. INC. 


Brooklyn 27, N. Y. 
GLenmore 5-414] 











TRANSPARENT OAK 


OAK LEAF ROPINGS 
FOR DISPLAY SUPPLY HOUSES 


Get our samples with prices 


FLORIDA LEAF AND FERN COMPANY 


SANFORD, 


and TRANSPARENT 


FLORIDA 














UNITED ARTIFICIAL FRUIT, INC. 


Manufacturers of 


ARTIFICIAL FRUITS AND 
FLORAL DISPLAYS 


From Miniature to life-size 
410 BROADWAY, NEW YORK !3 @ WOrth 6-0455 











| RUSTIC & WESTERN DISPLAYS | 
@ Rustic Frames be U s T } Cc 


— Rustic Boxes 
@ Bird Houses Furniture Co., Inc. 
"*Parkcraft'’ 


& Feeders 
BIRCH Poles & Branches Phone NAtional 9-6479 
Williamstown, WN. J. 


CEDAR Poles & Slabs 
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—Miss Dorothy Bachman and Robert Soman, above left, of Vue-More Turntables, New York City, demonstrate operation of direct phone connection 


between firm's exhibit and factory and company offices . 


. . At right, posed in front on the Austen Display exhibit at the Display Center are, left to right: 


Maxwell A. Sturtz of the Display Center; Norbert H. Austen, Austen Display; Gabriel Valenti, National Association of Display Industries; and David 


Fall-Christmas displays re- 
vealed at New York City's 
new Center ... Sales Promo- 
tion Institute added .. . 
Display firms total 34 


EK PRESENTATIVE directors 
from all levels of retailing in the New 
York ¢ ity aTea previewed the tormal 
presentation of fall-Christmas displays at 
New York’s Display Center, June 10, at 400 
Kighth avenue. 


display 


Also attending were display 
designers, purchasing from leading 
buying offices, and a large number of display 


agents 


manufacturers and jobbers. 

Occupying two complete floors, The Dis- 
play Center includes one floor of showrooms 
and floor of exhibition Thirty- 
four manufacturers of displays and display 
materials are represented at the 
which officially opened on April 1. 

Maxwell 
The Display 
sponsoring 
open 


one space. 


(enter, 


A. Sturtz, executive director of 
Credit Inc., the 
organization, announced at the 
and reception that the 
The Promotion Institute 
have been added as another facility ot The 
Display Center. The Institute provides a 
planning and advisory service for national 
advertisers using point-of-purchase display 
materials, and will also, in conjunction with 


Association, 
house press 


services of Sales 


various exhibitors, offer assistance in store 
planning. This added feature, Mr. Sturtz 
said, augments the other services of the 
Center, already announced, which include 
a conference room and reference library 
which will be available to the display and 
allied industries without charge. Domestic 
and foreign display books and periodicals 
and catalogues on materials and packaging 
will be available in the reterence room. In 
addition, exhibitors will have _ telephone 
answering service and mail service. 
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Stempler, U. S. Display Corp.— 


Display Center Holds 
Open House, Reception 


“The number of visitors including a sub- 
stantial number trom foreign countries such 
as Canada, France, Belgium and Central and 
South America, has been increasing daily,” 
Mr. Sturtz added. “Our attendance projec- 
tions indicate that our exhibitors can expect 
between 5000 and 6000 display buyers during 
the first year of operation. Our policy of 
permanent, year-round exhibition of the lat- 
est ideas in displays, display and related 
materials and packaging makes _ possible 
a concentration of displays under one roof 
for the convenience of buyers.” 

The Display Center is completely air- 
conditioned and is open 9 a.m. to 5:30 p.m., 
Monday through Friday, and 9 a.m. to 1 
p.m. on Saturdays. 


Giant Stockings Offered 
For Christmas Displays 


Giant Christmas stockings made from 
polyethylene film in which 1s embedded red 
cotton netting are now being offered by 
Union Waxed Paper Corp., Hamburg, N. J. 
The cotton threads are completely covered 
and protected by the polyethylene coating, 
making a durable and waterproof material. 
A colorful candy-stripe plastic tape is used 
for the binding and handle. Available in 
sizes up to 60 inches in length. 

“These new stockings are particularly 
suitable for the popular outdoor displays as 
they are unaffected by the most severe wea- 
ther conditions and will not tear from wind 
lashing,” a company spokesman _ claims. 
“They are amply strong to hold a heavy 


load of toys, candy, fruits, etc., and make an 
eye-catching gift package for either outdoor 
use or for hanging up around the fireplace,” 
he adds. 


Ransom Heads Display 
For Sanger's Branch 
John H. Ransom has been named branch 


store display manager for Sanger Bros., 
Dallas. He has been a member of the dis- 
play staff of Sanger’s since 1952. Before 
that he was display manager for the Macon, 
Ga., branch of Davison-Paxon. He will be 
responsible for display in Sanger’s four 
suburban branch stores in the new position. 


Kjellin on His Own 
After Resigning 

Nels Kjellin has resigned as display man- 
ager of Levinson Bros., formerly Metzgar- 
Wright Co., Warren, Pa., to establish his 
own display consultant company at 110 
Canton street, Warren, Pa. He was with 
Bigelow’s at Jamestown, N. Y., for 24 years. 
He will also be associated with David 
Hamberger, Inc., New York City. 
New Display Jobber 
In San Diego Area 

David L. Barreras has resigned from his 
several years’ association with another dis- 
play firm in the San Diego area to open 
his own business serving the display and 
florist trade. He is interested in new lines. 
Write to him at 1050 Tenth avenue, San 
Diego, Calif. 
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Kloeris Closes 39 Years 
With Union Electric 

Paul W. Kloeris, director of the display 
section for Union Electric Company, which 
serves customers in Missouri, Iowa and 
Illinois, retired on June 1 after 39 years 
service. During that time he was responsible 
for all the company’s displays in its 19,000 
square miles of territory. 

Mr. Kloeris’ last job for Union Electric 
was one of his biggest and best —an elab- 
orate garden lighting display in the lobby 
of the company’s main building at 315 N. 
Twelfth street in St. Louis. It was built 





— Paul W. Kloeris — 


around a real fountain. Mr. Kloeris thinks 
it tops last year’s garden display, which 
drew more comments than any he ever 
created. 

“l’ve always tried to make our displays 
original,’ says Mr. Kloeris. “We make 
almost everything in our own shop. In 
the garden display, for example, all that 
we bought ready-made were the artificial 
flowers.” 

The display shop is equipped to 
“anything” according to Mr. Kloeris. He 
considers it one of the most efficient in 
the country and he has visited many of them. 
The shop machinery, including a= spray 
booth, is up-to-date and the men are ex- 
perienced. 

It wasn’t when he arrived at Union 
Electric 39 years ago. Then the display 
section consisted of two women employes 
and a clothes closet for the fixtures. Mr. 
Kloeris, hired as a window trimmer, got a 
desk in front otf the closet. 

It wasn’t long before he acquired a fix 
ture room in the basement of the Twelfth 
street building. After a few more moves, 
the section settled down in a 5000 square- 
foot area in a separate building. From two 
employes, the force has grown to eight men, 
a secretary, a porter, am assistant super- 
visor and Mr. Kloeris, who was named 
director of the display section in 1953. 

Under his direction, operations expanded 
from changing windows and lobby displays 
at Twelfth street to doing the same all over 


build 


SO 


the system. Other functions have been 
added, such as handling the backgrounds 
for the company’s cooking schools. Now 


two trucks are assigned to the shop to carry 
the men and fixtures around the territory. 
Mr. Kloeris often traveled the area to 
supervise the setting up of displays. 

He is past president of the St. Louis 
Display Guild, of which he’s been a member 
for over 40 years. 


PULY, F939 


Nu-Style Studio Moves 
To Enlarged Quarters 


Nu-Style Studio, manufacturer and re- 
finisher of mannequins, heads and forms, 
has moved its factory and showroom to new 
enlarged quarters at 58 East llth street, 
New York City 3, in the heart of Greenwich 
Village. Eugene Eppler, Nu-Style’s owner 
stated, “In this new location, we will make 
it much more convenient for display di- 
rectors to visit our showrooms to see our 
full line of realistic well abstract 
mannequins. We have enlarged our facili- 
ties for mannequin refinishing to accommo- 
date an increasing volume from 
accounts.” 

Nu-Style Studio is known for its period- 
stvle mannequins, many of which appear 
in the Smithsonian Institute and other mu- 
seums throughout the United States. 


as as 


our store 
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Yankee Plastics Granted 
Restraining Order 


A restraining order has been granted to 
Yankee Plastics, Inc., New York City, manu- 
facturer of plastic garment hangers and 
hanger covers, enjoining Hall Tischer & Co., 
Inc., and Solingen, Inc., both otf New York 
City, from selling or soliciting for sale of 
hanger covers infringing upon a Yankee 
Plastics patent. These firms are said 
to have been using packaging and printed 


also 


material with the same appearance as that 
ot Yankee Plastics The restraining order, 
dated June 4, was issued by the District 


Court of the Southern District of New York. 


Store Modernization 


Booklet Published 


John R. Andersen, author of 
Store Front Modernization,’ recently pub- 
lished by the University of Illinois Bureau 
of Business Management, writes: “In _ re- 
tailing, there is no better advertisement than 
a progressive-looking store front It has 
claimed fully halt of the shopping 
centers’ ‘pull’ is due to newness of appear 
ance.’ This booklet throws general 
light on the problems and possibilities of 
low-cost modernization. Mr. Andersen is a 
member of the school faculty. It for 
one dollar and is secured by writing to thts 
department of the school at Urbana, III. 


“Low Cost 


been 


some 


sells 


Arthur Herz, Inc. 
Still in Business 

Ralph Sternau, president of Arthur Herz, 
Inc., 48 West 25th street, New York City, 
wishes to inform the readers that in July, 


1957, he purchased that firm from Mrs. 
Arthur Herz, widow of the founder, and 
has been operating the firm by that name 


An item in the June issue announcing 
the employment of Mrs. Herz by another 
firm may have been misunderstood. 


since. 





AUTHENTIC WESTERN MOTIF 


Real pure bone Cattle Skulls to give that 
western, desert, sun or exotic realism. 

Ses Se Mn cc ceccccceces $6.50 ea. 
No. 109B With Horns .......... $13.75 ea. 
FOB Hartland 
JOBBERS INQUIRIES INVITED 
DISPLAY-ART DIVISION, Dept. D7 
HARTLAND, WISCONSIN 








Low-priced Quality TURNTABLES 


This beautiful black 
completely 

turntable 
It is 


ebony 

enclosed 
is our newest. 
344” high with 7” bake- 
lite top. It is quiet and 
efficient. Will carry a 25 Ib. 
centered load. Have attrac- 
tive jobber proposition. 40% 
off in quan. of 10 or more! 






No. 1001B $8.00 


Both turntables are sturdily 
constructed. Have 5%” steel 


spindles riding on ball bearings. Standard models are 
244 RPM clockwise direction. Motor and 8 cord UL ap- 


proved. Special speeds and direction upon request. 


This turntable, de- 
signed for the 
display man- 
utacturer, is 
our old work 
which there 
many thousands 
It has 
with national 
The 914” 
prestwood, 
25 Ib. 


Display people prefer 






horse of 
are 
im use. been a 
favorite 
advertisers. 
top is ot 
open chassis and ca- 


No. 1001 $7.00 


Attractive prices in quantities. 


pacity. 
this type to build into displays. 


1,000 and over $3.80 ea. 


The Birk Mfg. Co., Niantic 9, Conn. 








Greatest Values in U.S.A. 


SHOW CARD PRINTERS 


$$14-22 $298.00 
M16-32 $398.00 
Giant 26-42 $750.00 


FOB New York 


JACK M. SIDER & CO. 
2037 Stanley 
Montreal, Que., Canada 














DISPLAY TURNTABLES 
@ Heavy Duty @ All Steel 
SIZES FROM 34" UP 


Write for free illustrated folder 


AMER-STAGE EQUIPMENT 
805 E. 134 St., Bronx 54, N. Y. 











@ CEASE-FIRE @ PORTO-POST 






Fiameproofing Crowd Control 
Spray Equipment 
@ FLEXIBOOTH @ SWIRLITE 
Exhibit Booths Aluminum Xmas 
Garland 





Filjon Industries, Inc. 
1211 E. FAYETTE ST., SYRACUSE, N. Y. 
Write for literature—Box 122 


HOULIOOUYAROUNUUOUESOOAGUOEAOUUAAU AAG AA 








AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 














Highest Quality Wood Display Letters 


WOOD LETTERS 


20 Stock Alphabets from 1” to 12” high 


tr daha 206 MAIN PROFESSIONAL BLDG 


104 W. FOURTH ST 
ROYAL OAK, MICHIGAN 
Write for descriptive literature and prices 
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Wood letters for interior displays and 
directional signs...all styles and sizes 
in stock ready for immediate ship- 
ment. Write for catalog, price list. 


SPANJER BROTHERS 
1160 N. Howe Street, Chicago 10, Ill. 
Halsey Road, Parsippany, N. J. 














FINEST Dyed 
BURLAP 


—20 Colors 
36 and 52” wide 


Linen Theatrical Gauze — Fishnets 
Grass Mats — 31/4 x 6 feet 


Always IN STOCK 


VAN ARDEN FABRICS MNERS. 
110 Murray Street New York 7, N. Y. 








THE SILENT DISPLAY TURNTABLE 


INDOLA 


Capacities 600, 1200 and 2500 pounds. 
For outstanding features 


INDOLA 





8820 Sunset Bivd., Los Angeles 46, California 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and Foreign students. The only thorough 

professional course in N. Y. C. Free placemenr 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
weed Pe 

















FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 














WOOD and PLASTIC LETTERS 


AND SPECIAL SCRIPT 


All styles and sizes. Custom signs — Window — Store 
Directory — Desk — Trade Mark Reproductions. 


— interested in Solesmen and Jobbers — 


DISPLAY CRAFT = bortuann. inv: 


PORTLAND, IND. 
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UST WHAT everyone should have —a 
roll-your-own bath house with a Dutch 
door! But it is discreetly secondary to 

the lovely display queens and their swim- 

wear ensembles. “Beauty and the Beach” 
headlines the card, that continues, “In your 
favor — Blazing blues are sunshine news 
for City Belles or Lazy Beachcomers (sic).” 

This Display of the Month is by A. Van 

Hollander, Gimbel Brothers, Philadelphia, 

and is one of four windows of the 

heralding the opening of Gimbels-by-the-sea 
promotion of resort fashions. The bath 
house is made of crate lumber in tones 1n- 

The background 


series 


spired by the merchandise. 
is white bathed in light. 

This display is the choice of DISPLAY 
WORLD’s editorial staff from entries re- 
ceived in the magazine's International Dis- 
play Contest for 1959. In the 1958 contest 
approximately 4,000 entries were received 
from displaymen in all parts of the world. 

The 1959 contest, as in previous years, 
will continue throughout the entire 12-month 
period and is open to any displayman any- 
where in the world. It is not necessary to 
be a subscriber to DISPLAY WORLD in 
order to compete. The contest has 65 dit- 
ferent classifications, making it possible for 
display people in practically any kind of 
enterprise to enter. 

At the conclusion of the contest on 
December 3lst of this year, entries in each 
classification will be judged; gold, silver 
and bronze medals will be awarded for first, 
and third places, respectively, in 
each classification. First place in each 
division will carry with it three points: 
second, two; and third, one. The person 
who scores the highest number of points in 
the entire contest will receive a_ beautiful 
gold plaque as sweepstakes prize, and the 
next three highest will receive, respectively, 


sect md 


gold, silver and bronze plaques. 

Entry in the affair is made by means ot 
black and white photographs preferably & 
by 10 inches in size, although smaller ones 





1958 Winners 


Sweepstakes: George K. Payne, Woodward & 

Lothrop, Washington, D. C.; First Place: 

A. Van Hollander, Gimbel Brothers, Philadel- 

phia; Second Place: J. Howard Schneider, 

The Crescent, Spokane; Third Place: Joseph 
T. Sjursen, Frederick & Nelson, Seattle. 





will be accepted. Pictures must be un- 
mounted. On the back of the photograph 
should be listed the displayman’s name, his 
store, city, address, and the classification 
under which it is to be entered. No photo- 
graphs will be returned. 





Lighting Services Appoints 
Sales Representatives 

As part of its expansion program, the dis- 
play division of Lighting Services, Inc., New 
York City lighting specialists, announces the 
appointment of two outstanding sales repre- 
sentatives, “Lucky” Alrod and Sid Diamond 
Mr. Alrod will be exclusive display repre- 
sentative, covering department and specialty 
stores in New York State, New England, 
New Jersey, Eastern Pennsylvania and East- 
ern Canada. Mr. Diamond will perform the 
same function in the midwestern area and 
Central Canada. 

30th Mr. Alrod and Mr. Diamond have 
won national recognition as manufacturers’ 
representatives for the Bliss Display Cor- 
poration for more than 15 years. They will 
continue to represent Bliss as well as Light- 
ing Services. Lighting Services is exclu- 
sive distributor for products of the North- 
craft Lighting Corporation. 


DISPLAY WORLD 











DISPLAYMAN 
Over 20 years experience in 
European high class depart- 
ment stores — wants a position 
in the U. S. A. Now tree lanc- 
ing in Canada. Willing to fly 
over for sample window, on 
own expenses. 


Address Box 7AB 


DISPLAY WORLD 


Care ot 


FOR SALE — ANIMATED DISPLAYS 


Bliss: “Christmas in Our Town” 
18 Mechanical units, excellent condition; 6 non-mechanical 
figures; used twice, refinished last year; cost $12,000, priced 
for quick sale $2,500. 

Silvestri: “Christmas is Magic” 
6 mechanical units: including 
Sphere, etc., $600.00. 


“Enchanted Tree,’ Magic 


Contact— 


ED. DRAKE, McLEAN’S, Binghamton, N. Y. 


PHONE: RA 4-1321 Photos and details on request. 





Display Salesman 
Wanted 


Immediate opening. To travel 
and work the Chicago area. 
Prefer man acquainted with 
display trade. Many estab- 
lished accounts. Excellent op- 
portunity tor an aggressive 
salesman. Write or call for 
confidential interview. 


Garrison-Wagner Co. 
St. Louis, Mo. 








Salesman Wanted to sell exclusive 
displays. Window and _ interior. 
Must have good following for ex- 
clusive south and southwest terri 
tories. 


Address BOX 7BC 
Care of DISPLAY WORLD 


WANTED — DISPLAY DESIGNER 


capable of designing and illustrating displays for itinerant pur- 
poses, largely in the wearing apparel field; top salary; permanent 
and attractive position. Write or phone: WOLF & VINE, INC., 
-s Los Angeles St., Los Angeles 12, Calif. Phone: MAdison 
6-4737. 








Fully qualified Display Mgr. and 
Commercial Artist, 35, perfect in let- 
tering, trained in Germany — seeks 
employment as Display Mgr. or 
Assistant with better class dept. 
or specialty store. Presently em- 
ployed. References. Canada or U.S.A. 
Address BOX 7CD 
Care of DISPLAY WORLD 





WANTED — SCULPTOR 


with ability and talent for high fashion figures; high salary; ex- 
cellent opportunity ; permanent position. Write or phone: 
WOLF & VINE, INC. 
225 S. Los Angeles St. Los Angeles 12, Calif. 
Phone MAdison 6-4737 











WANT TO BUY Good Artificial 
Greenery; small lighted Christmas 
trees, Christmas on the Farm ani- 
mated settings; Rustic post units 
(i.e., Wagon Wheels, Lamps, Lan 
terns, etc.); Sir Holly figures. 
Address BOX 7DE 
Care of DISPLAY WORLD 





WANTED—Display Man for a Southern Chain 


to do window display, card writing and advertising. In applying 
give detail experience and salary expected. 
Address reply to W. S. PEEBLES & CO. 
LAWRENCEVILLE, VIRGINIA 


DISPLAYMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 








RESIDENT Freelance Displaymen 
—Earn good commissions with our 
line of Wigs, Reconditioned Manne- 
quins, Mannequin Repair, Santa 
Suits, Wire Forms, etc. Write— 
HERZBERG-ROBBINS, INC. 


110 West 3th St. 
New York City 1, PEnn 6-3585-6-7 


ATTENTION WIG MAKERS 


We need someone capable of designing and making wigs; to 
manage wig department. Ideal living conditions on the shores 
of Lake Huron. 


Write to: DISPLAY WORKS CO., Jeddo, Mich. 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 











Sales Representation Wanted 
Stock paper signs for all Sales 
events and Seasonal Promotions. 
Special Discount to Window Trim- 
Write for samples and price 


FOR SALE: 6 White Hemlock Post 
Sconces, 4 Matching floor units, all 
electrified, 12—36” Mache Santa Post 
Units, 7 Electric lumarith candle 
Post units; 3 candles each. Assort- mers. 
ed Xmas miscellaneous. Contact list. 


E. D. Carlson, SHRIVER’S, INC., 
Sioux Falls, S. D. 


LACRAFT 
206 Main Professional Bldg. 
104 West 4th St., Royal Oak, Mich. 








FOR SALE! 


BLISS MECHANICAL SANTA 
AND CHIMNEY UNIT 


New last year...Perfect condition! 
A large unit with Santa on top ot 
chimney outside the store window 
looking in at gnomes working in 
chimney. (Chimney appears to go 
through window). Gnomes and Santa 
animated. Will sell for half the 
original cost or trade for unit in 
good condition! 


Joseph P. McKenzie 


The Purcell Co. 


LEXINGTON, KENTUCKY 








sale. 


well established. 





DISPLAY BUSINESS 
FOR SALE 
Middle West Wholesale Display Business for 
Established 20 years by one owner. 


Owner leaving on doctor's orders. 
wonderful opportunity. Good lines to sell and 


Address BOX 7EF 
Care of DISPLAY WORLD 


@ Positions Vacant 
@ Positions Wanted 


e Jobbers Wanted 


This is a 








USE THE OPPORTUNITY EXCHANGE FOR 


Only $5.00 per column inch, remittance with order. 


Forms close on 5th of month. 


e Lines Wanted 
@ Used Materials 
For Sale 








JULY, 1959 
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L. S. AYRES: Novel signs mark the men’s departments. Silverware is set along one of the outside 
DUAL PURPOSE DISPLAYS The signs are three dimensional, painted in areas which translates into an expanse of win- 
bright colors and fastened on metal brackets dow to permit daylight selection. The back 
that project from the columns out over the’ wall of the shop is covered with green limed, 
is given an ornate appearance through the use traffic aisle. Departments are easily identified vertical wood planks. Unique chandeliers of 
of brushed brass shields over the light troughs by the clever cutouts—a suit, a sport jacket, glass, wood, brass and rope blend with the 


[Contuimed from page 17] 


and a myriad of hanging light fixtures. Actu- a Camera, for example. Along the aisle above character of the shop. Glass shelves along the 
ally the department is extremely astute in exe- the signs are cone-shaped ceiling light fixtures. rear wall are held by hidden keyhole slots and 


are adjustable. Counters are two-toned, topped 
by white wrought iron racks and glass shelves. 
Window cases are in keeping with the dual 


cution. Wall racks are set off the wall in slots. 
The wall is papered in a line of black and 


\ three-dimensional boot identifies the men’s 
shoe department. The department has a strong 


om cme - Res ; Rew frre , 
white overall print. Brown and beige figured — jnasculine character, with planked walls, ebony 


purpose window displays, for the shelves 
are open both front and back so customers may 

» the displayed merchandise from both inside 
cad outside of the store. 


a a , ince antiee aoe ' 
carpeting covers the floor. Floor racks are colored chairs and warm red carpeting. Black 


white channels with vertical panels of blond framed display cases project from the white 


wood, column with featured shoes arranged on the 


red lined shelves. A shadow box with slant- 
ing shelves is inset in one wall panel and used lamps and shades are displayed with two 
for further display of featured shoes. different techniques. A wood rack 1s built 
against one wall for displaying wall lamps, 
while a hanging wood rack or frame is used 
to display ceiling lamps. Shades are displayed 
on self-lighted shelves. The floor of the de- 
partment is covered by a brown pebble carpet. 


The girls’ shop has a circus atmosphere. 
ends of the stock cases are covered with verti- 
cal brass bars and animals painted behind the 
bars as though doing tricks. The overhead 
wall is papered in an overall carnival design. A man’s hat bar is beyond the shoe depart- 
| wo-tone umbrellas are placed atop circular ment, and hats are displayed On a TOW of glass 
stock racks at the rear of the department shelves. Above the display is an overhead 
Counter drawers follow through with the same = mirror. 


two tones -a ¢ . . ’ : ‘ . ; ; 
Plaid fabric covers the side wall of the men's Carpeting 1s displayed on W ell-designed 


suit and coat department. The suits are illumi- fixtures that show a large sampling of carpets 
nated by frosted reflectors with blue shades jin various colors. Each displayer features a 
that are suspended from the ceiling. A wood different carpet design. The floor of the de- 
strip covering the light trough spans the partment is covered with birch squares, the 
length of the stock wall. The suit racks wood flooring creating an appropriate back- 
against the wall are placed on adjustable key- = ground for carpet display. The rear wall is 
hole slots. The floor is carpeted in a tweedy filled with rolls of vari-colored carpets set in 
pattern in blue and white. wooden bins, adding both an interesting, ef- 
fective display of carpet merchandise and at the 
same time contributing to the decor of the 
department. Fluorescent lighting and_ spot- 
lights in the ceiling furnish an even illumina- 
for the merchandise. 


\djustable glass shelves above the Hoor bases 
are used for displaying merchandise. Featured 
items are arranged on top of the shelf tiers 
as well as on shelves at the top of the 
circular stock racks under the gay um- 
brellas. The floor is carpeted in green and 
white pebble pattern and matching carpet 
covers a raised display platform. A manne- 
quin wearing a red plaid jumper, a_ white 
blouse, white socks and black slippers was In keeping with the impulse buying layout, 
posed on the platform for one display, and two the household gift counter is placed along an 
dolls —a Raggedy Ann and an Eloise—com- _ escalator wall and is given special appeal by the 
pleted the setting. use of warm colors. Yellow and off-white are 

\n array of colorful light fixtures that re- combined in the sliding doors that conceal mer- 
semble bright hard candies are suspended over  chandise as well as on perforated board that The downstairs store in L. 8S. Ayres has been 
the seats in the children’s shoe shop. The chairs covers the columns and back wall. An orange — cleverly designed to separate the budget section 
are covered in pastel pink and blue. Blue and painted metal lath roof projects overthe mer- from the hardline departments that are housed 
white wallpaper in alphabet design is used  chandise. The sign is orange and white and on the same level. A wide passageway connects 
to panel the back wall. Display shadow boxes is attached high on the upright posts above both sections. Part of the passageway is used 
are inset in the panels. A front display and the roof projection where it is easily seen from for the TV department, and the ceiling of the 
stock case is done in blue and white. The floor across the selling floor. Merchandise is dis- passage is trimmed by a dropped wood con- 
is carpeted in blue. Ceiling light fixtures are played on the perforated board panels as well © struction that forms an inverted peak. This 
Hush with the acoustic-tiled ceiling. as on the counter and on glass shelves above it. wood trim is painted olive green and blue. 
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Write for full details. The 
Full Sheet Signmaster is 
still more proof that Show- 
card Machines offer models 
for every need. 


Here you see the grown-up version of a Showcard Machine that was a big 
hit right from the start. 


The original Signmaster was built to be a speed demon . . . to turn out multiple 

cards faster and more economical than anything of its kind. It has proved so popular 
that we’ve taken the next logical step—a big brother Signmaster that handles 

all work up to a full 22” x 28” size. 


It has the same type of mechanical inking unit, the same instant pressure 
adjustment for varying card stocks, the same roller-lifting toggle that prevents 
blurring. It has the same silk-smooth operation. And it is a Showcard Machine 
through and through—same patented method of type setting, same freedom 

of layout, same cast steel construction backed by a 5-year guarantee. 


es 


avesTIGATE 
BEFORE YOU 
INVEST 


320 WEST OHIO STREET, CHICAGO 10, ILLINOIS 





Display Room: Chicago Merchandise Mart, Room 1401 
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‘Sold with a Money Back Guarantee. 
: At you don't agree that this is the 
best colloid-treated fabric you have ef to make room for gun new ond imei 
ever used, we will make full refund, boll clita cit-0-Fab," Plea 


including transportation. fate! we preg: autiel clea 
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